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Interlaced 
circle design 


plastic panels 
FOR SCREENS - DIVIDERS - DECOR 


Circles, 6’ in diameter, are interlaced in this one-piece panel 

to create an effective open grillework design. Dimensional, of 

vacuum formed plastic, each circle is 2 inch deep from pointed 
front edge to its 2 inch width at 
back. Mounts easily into simple 1” 
wood frame for grouping into hun- 
dreds of architectural and decora- 
tive treatments. Once framed the 
panels can be used over and over 
again, reassembled in different ar- 
rangements, used: upright or hori- 
zontal. Are equally effective if 
viewed from front or back. 





Offered in soft flat white finish, they 
can be painted if desired, washed 
back to original white. Lightweight, 
sturdy, durable, can be used indefi- 
nitely, washed when soiled. Use as 
a part of permanent architectural 
decor or in display arrangements for 
windows or interior sections. 


ANOTHER IMPORTANT NEW ADDITION 


to the line of 


WLS ARCHITECTURAL DECOR DESIGNS 
Ne. 2957—INTERLACED GET THE MOST FOR YOUR MONEY 


lest cies as” tc "dee . .-. CREE A Cnty new 
Single Units...Each $7.25 re” START USING AT ONCE 


Per Dozen Panels. ..380.00 


| * W. L. STENSGAARD AND ASSOCIATES, INC. 





346 N. JUSTINE ST. CHICAGO 7, ILL. 


Specialists in Merchandise Presentation, Displays, Exhibits 


1931...1958 
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Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
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DISPLAY WORLD 





WHY AMERICA’S 
SMARTEST DISPLAY DIRECTORS 


PUT THEIR MONEY ON THE 


Viltiinns 


 ] 
A mannequin’s first duty is to wear clothes supremely well 


Durabelle makes women wish THEY could look that way 





She must be easy to dress and position 


Durabelle’s no fuss—she seldom needs pinning 


Tough to withstand careless handling? 


Don’t worry, Durabelle is unbreakable all-plastic 





498 Seventh Avenue, N. Y.18* Dot Williams, president * Mary Brosnan Mannequins « Durabelle Plastic Mannequins 





The Las Vegas scene from Dot’s new Show 
has caused considerable excited comment 


among store people 
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Ben Walters Inc. 
156 7th Aves 
New York 11, N.Y- 
















Dear Sirs: 






of our 


Enclosed are two (2) photograph 
s re ested by 


S 
exterior Christmas trims 4 qu 
your Mr. Joe Greene. 


H. A. Timmerman 
Display Director 


Sears, Roebuck & Co. 


Atlanta, Georgia 














The four (4) figures were made of Celastic 
each approximately 10 ft. hign and full 


round. The one on r 
side, the standing figure 


turns side to 
for Gelastic and solvent was 




















nods. Cost 
300,00. 






a much favorable 3omment on 
less to Say manegement 
was our first 


Celastic and we in the 
Display Dept. are very enthused th this 
product. The ease in molding and rigidity 
after aryine is amazinge ou will be 

hearing from us 
as we have more P 
which we expect to make use 
ac a basic prop: material. 






Wwe receive 
this trim and need 
was well pleased. This 
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PHONE 
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09-1500 



















ours, very truly, 


ae aed 
LA Jum (wer 
H. Ae Timmerman 
Display Director 
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TO SERVE YOU faster and better 











Our New Address... 


THE MORGAN SIGN MACHINE CO. 
4510 N. RAVENSWOOD AVE. 
CHICAGO 40, ILL. 


Please change your records. 


1 PULEETELLLEL 


Phone: LOngbeach 1-5926 


SIGN MACHINES ... The Line-O-Scribe comes 


in 4 sizes and 8 models, using standard metal and 


SIGN EASEL and SCROLL HOLDERS. ... in all 


brass, come in a range of sizes to handle all the 


wood type, prints any cuts or half tones. 


CARDBOARD .... All colors, 6-ply coated 2 sides 
and 14-ply finished one side. Best quality, sheared 
to all wanted sizes . . . Scroll paper, too, in 5 colors. 


INKS .. . Fast-Dri inks that come in every color, 
special shades mixed to match any sample. Dry in 
5 to 10 minutes. Do not set on type or rollers if 
left on, can be easily cleaned anytime. 


CLEANERS... Type and Roller Cleaner for use 
with Fast-Dri or similar inks. Leave rollers in 
clean, dry condition for next use. Hand Cleaners 
that remove any ink and keep skin soft. 


TOPPERS and IMPRINTED BLANKS .. . for 
sales and special events, speed up signing for sales 
and give your merchandise the extra-value appeal. 


CUTS and DESIGNS... Attract attention, sell 


extra merchandise . . . for special promotions, 
Mother’s Day, Dollar Days, Christmas, etc. 


TYPE... All the standard styles and sizes plus . . . 


sizes normally used. 


CARD HOLDERS ... Conventional chrome 
finishes with flat or round bases in the full range 
of sizes. 


REQUISITION FORMS... that show your people 
how to write good sign copy, controlled by layout 
and lineage, design based on research and copy- 


righted. 
SALES and SERVICE ... QOur national sales 


organization is qualified and ready to help you 
with an aggressive sales promotion program in 
your store, and our company wants to serve you 
faster and better. 


Write for information on 
Line-O-Scribe sign machines and 
Catalog M58 on supplies. 


Th RACORCAR Co 


exclusive studio lettering, Beaufonte, Bellaire and SN MA SHINE 


Beaux-Art type in display sizes. 


4510 N. RAVENSWOOD AVE. CHICAGO 40 
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“‘Upson Display boards are a standard, 
basic prop in our Display Department, 
here at Halle Bros. I can’t imagine 
a well organized department functioning 
without them. Their versatility 
enables even the raw beginner 
in Display to cut, paint and decorate 
Upson board in a professional manner. 
For this reason alone, this board 
is well worth its nominal expense.”’ 


A. GAULT 






OY A . Gault, The Holle Gro. Company 


CLEVELAND, OHIO 


Disploy Boonds 


1/10” Easy Curve; 3/16” and 1/4” Upson and 5/16” Upson Striated Panels, 


all in conventional fiber board sizes. 


Also 3/8” for interior and exterior use—sizes up to 8’ x 20’ 


Display Director, The Halle Bros. Co., Cleveland 15, Ohio 


THE VUVPSON COMPANY, 





123 VUPSON POINT, LOCKPORT, NEW YOR K 
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EGG TRAIN... D8269...7 FEET LONG. 
EGGS (TWO HALVES) D8270... 


S cscgeue U2"... 9a 


EGGS (OPEN LONG WAY) D8272... 
a 2. eee 2 ot eee Se «wc See 


WHEEL BARROW ...24"...D8271... $5.95 


EGGS (W/STAND) D8272... 
16" ...$4.50 30°... $6.75 36"... $9.95 
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: — ye ART MFG. CO. 


1147 W. OHIO STREET + CHICAGO 22, ILLINOIS 
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Display Aids To Pep Up Spring Sales 


GARRISON-WAGNER DOUBLE FACED _— 
ARCHITEX PANELS FOLDING SCREEN '*) ()))i} ‘aaaHett ry90000404- 


Brilliant New 



















































No, DU-625 (at right)—Screen is BASAA A, Lee4 
An extremely versatile panel that made of top grade, kiln-dried 7 i sd $4 ARLIAL LLY. 
serves double duty because it ts white pine and covered on both MOaAA > Aa’, yen 
concave on one side, convex on sides with a rigid % in. fibre 7* Ci ate SoFobaeo, 
the other. Panels are made of board; fibre board is a ore & weet ; 
sturdy Vellum in white only. with harlequin design paper ae 
Basic size is 40 in. wide by 8 ft. which is light grey flecked with | 
high; flutes are 1% in. in size. medium grey. Diamonds are 
Packed 10 sheets to the carton. medium grey, dark grey and } 


Per carton of 0 gold. Screen may be recovered © 
10 sheets . or painted at any time with a 
rubber base paint. Panels are 

$1.00 packing charge on all orders 17 in. by 72 in. and are held to- 
of less than full carton. gether firmly with four double- 
action hinges. Overall size, 51 } 


WRITE FOR PRICES OF in. by 72 in. $ 
PANELS IN 9, 10, 11, 12 FT. Each .. a 29.50 
HEIGHTS 














PLASTIC BUTTERFLY | 


No. SN-1105—Gorgeously-color- 
ed butterfly 16 in. by 19 in. ! 
with chenille body and plastic | 

wings in shaded colors. Packed 


12 to 
Rack wii fate ’ $3.00 « ¥ 

Less than full carton: Wi 

Each $3.60 HH, 

No, SN-1104—Small Butterfly. ¥¥ 
he as 2 iin at in ges His ‘i ; " 
7 in. by 8 in. Packed 9 to 5 Wi "it, 
a carton. $1.2 vig tt 








Each 
Less than full carton: 
Each $1.50 











































































































Finest quality raffia grass mats made of closely- 
spaced rows of trimmed short, emerald green 
raitia grass blades sewed to a base of heavy 


green dyed burlap. Excellent for year- 

round window and in-store displays. 

No. X-179 (at right) — Flameproof grass 

mats as described above and illustrated at ANGEL FISH 

right. Size approx. 40 in. by 5 

60 in.. Each . No. SN-1114 — Full-round, beauti- 


fully colored angel fish 12 in. by 
20 in. Made of flexible plastic 
with shiny glitter to highlight 
colors. Packed 12 to carton in 


—— colors. $2.75 


Less than full carton: 


Each $3.0 


No. X-469 (below) — Mat of the same quality 
and construction described above, but in 


gh“ ge wide by 30 ft. long. $25.50 









PLASTIC FISH 


No. SN- 1112 — Full-round 


NEW LOW COST STAPLE GUN 


No. ST-10i—Made of steel for heavy duty as well as general purpose 


use. Comes in green bonderized finish. Built-in staple extractor. @ fish 74 in. by 16 in. made . 
Special lock keeps handle flush when not in use. 4 5 of flexible plastic, beau- 
Size 1 in. by 5% in. by 2% in. Each tifully colored and glit- 


tered. Packed 12 to a 


carton in assorted colors. $2 25 
Each .. pe eae N, Sm ree Rete o a . . 


Less than full carton: $2.70 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. LOUIS 3, MISSOURI 


No. ST-101-5 — 5/16 in. f ' No. ST-101-4 — 4/16 in. 


Staple. Per box Staple. Per box 


5/16" of 1000 S9¢ 4/16" Sf 100 59c 
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doesn’t it make sense to add Kewora 
to your interior planning when it 


does so much more-for so little? 
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NO. 134 
SPLIT LEAF 
PHILODENDRON 
NO. 106 ( 
CHINESE EVERGREEN \ 
111 4 or : 
DRACAENA papieiarna = 
Boston Oyster House, Morrison Hotel, Chicago 


KENDRA vinyl Fruit, Foliage & Flowers Make it Complete! There are lots of ways to handie 

a decorating problem. With Kendra vinyl Fruit, Foliage and Flowers, the possibilities are as 
unlimited as your imagination. Just a touch of true-to-life Kendra adds a “custom-design 

look to any home, office, store or other commercial interior. Best of all, Kendra’s so economical 


. does so much for so little. From smallest home planter to largest foyer tub plant, 
every decor. Learn how easily and inexpensively Kendra can make 


Kendra fits every taste... 
your interior plans complete. Write or wire for colorful brochure and full details. 


Kendra will also design and arrange any foliage combination 
to your exact specifications and deliver them complete — 


ready for installation. 


Kenora INC. 2900 Franklin, Waco, Texas 


NEW YORK CHICAGO DETROIT CLEVELAND ST. LOUIS LOS ANGELES TORONTO 
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Editors Comment 
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When we speak of display we usually think automatically of window 
or interior settings. But actually display is much broader in scope 
than we customarily think and it is found in totally unexpected places. 
An example of this is given in a letter received from a husband and wife 
team of children's dentists, asking if they would be eligible to attend 
a Display Market Week in New York City. 


They explained: "We use many items obtainable only through display 
houses. We have several large, deep shadow-boxes built into our recep- 
tion rooms and operating rooms...These are changed with the seasons and 
with the holidays like Christmas and Easter, which are of more interest 
to children. We must obtain from display houses the materials and the 
figures of animated or personalized dogs, birds, etc. to people these 
set-ups and supply the action. Since children will not stand for 
‘repeats’ we use up a lot of material and ideas." 


someone may some day make a tabulation of all the ways in which 
display materials and equipment are used outside of the field of actual 
retailing, and surprise all of us with the variety of applications 
found... 


The other day I received a book for review, published by Coward— 
McCann, Inc., New York City. It is called "Tomorrow to Live", a novel 
of the Marine Corps, written by William Herber. You may wonder why a 
magazine going to professional displaymen would be sent a novel for 
review. This is rather a special case, for the author is also president 
of Associated Display Services, of Chicago, and has been in display for 
many years. This is his second or third book, I believe. 


Up to the present I haven't had time to read "Tomorrow to Live", 
so I can't report on it here from a critical standpoint. But if it 
should turn out to be the great American novel I would still think of 
Bill Herber not in connection with writing but with what might be called 
"The Case of the Smoking Cocktails." 


It happened several years ago when Herber was an account executive 
with W. L. Stensgaard & Associates, Chicago. He and I were invited to 
speak at a dinner given by a display group in lowa -- either Cedar 
Rapids or Des Moines, I have forgotten which. My plane was late and 
the representatives of the display club who met me at the airport 
hurried me into a car and drove to the place of the meeting with the 
explanation that we would just have time for a couple of cocktails 
before the dinner. 


I never did understand what local law or circumstance made it 
necessary to serve cocktails of the ready-mixed bottled type, but such 
was the case. And since there was no ice available the drinks were 
cooled by dry ice! I will never forget the expression on Herber's face 
when he was handed a cocktail which was throwing off clouds of vapor 
from the dry ice, and I should guess that I had the same look of 
astonishment on my face, too. It took real will power to take the first 
Sip through those clouds of fumes, (Please turn to page 50) 





The strength and resilience 
of laminated paper — the beautiful 
look of wood — the grace of easy 
positions without visible rod support. 


The custom advantages of your choice 
of size, color of finish and position. 


Bahia Displays - 434 Sixth Avenue, New York 11, N. Y. - Algonquin 4-3200 
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Fashion 


OR some _ time Whitehouse & 

Hardy, New York City, has been ex- 

perimenting with display treatment in 
their various mens wear shops, and have 
come up with some interesting answers. The 
forward looking management of the or- 
ganization has dared to break away from 
the conventional and in a few instances has 
even tried some controversial treatments of 
display in its efforts to achieve an alive ap- 
proach, completely divorced from the usual 
static handling of men’s wear merchandise. 


now 


Whitehouse & Hardy has seven stores, 
five in Manhattan and one each in Detroit 
and Miami Beach. Of the five stores in 


New York City, three carry a general line 
of men’s wear: the other two are shoe stores 





By ESTELLA LANOI 


,oth the Detroit and the Miami 
Beach stores are general. Among other 
things the company has learned from its 
display experiments is the fact that each 
store needs its own special approach to dis- 
play, geared to the neighborhood in which 


exclusively. 


it is located. The fashion approach being 
used in the fashion-conscious upper Fifth 
avenue area is too radical for the more 
staid, business-minded Madison avenue. 


However the shop in the Radio City block 
lends itself to a fashion approach. 
Edward Swanson, the display director tor 
Whitehouse & Hardy, points out that the 
key to using fashion approach in men’s wear 
display is designing windows which have 
dignity, good taste, and imagination. Dignity 








is one of the most important factors if the 
display is to have appeal for the man of 
distinction—the business executive for 
whom the fine clothing carried by White- 
house & Hardy is created. 

In one experiment, stylized furniture con- 
sisting of painted wallboard cutouts was 
suspended in the window. Men with stylized 
helmets for heads wore the featured clothes. 
The windows stopped traffic. They created 
much comment. But they proved too star- 
tling to sell successfully. With a simple 
shift of properties—a fine exective desk, 
and regular mannequins wearing knights’ 
helmets (real ones from a theatrical prop- 
erty house) the window took on an appeal 
which not only stopped traffic, but did an 
excellent selling job as well. The same 
theme was used for both settings, “Knights 
of the Conference Table,’ and the same 
merchandise — fine suits. The clue to the 
stepped-up sales: dignity. There was drama 
in both and a high tashion approach, but 
the second added the dignity required to 
appeal to the prospective customer. 


Display For Men's Wear 





series, 


For another window of the same 
this one featuring shoes, the caption read: 


“It’s his look— Knight of the Conterence 
Table, slim and sleek of foot.” Arms, as 
though clad in armor, were cut out and 


fashioned of paper. One arm was attached 
to the ceiling, suspended downwards, the 
hand holding a shoe high in the window 
area, while the mate of the shoe was sus- 


—The setting for the ticker tape window was 
easily made with wallboard cutouts and strings 
of tape ... A military note was given the 
display directly above by two simple props — 
a saluting cannon and a kepi . . . The illusion 
of being within the shop itself was so strong 
in this Christmas display that window shoppers 
continually bumped into the glass; it was 
finally sprayed with snow as a precaution— 


DISPLAY WORLD 
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—Miniature sports cars throughout the win- 

dow and in paintings on the background drew 

attention to this "Continental Collection" of 

footwear . . . Center, the shadow-box window 

treatment described in the article . . . Below, 

a screen displayer with heraldic devices gave 
a masculine note to this display— 


pended nearby. The second arm was thrust 
up trom the window floor, supporting the 
top of the scroll-like copy strip. Four 
pairs of shoes were suspended pair by pair 
in a vertical panel from high in the window 
to near floor level beside the uplifted end 
of the copy strip. Other shoes were arranged 
on the floor, and a pair each on two small 
table-like displayers. The floor was carpeted 
and the walls were paneled in mahogany. 

Ticker tape pointed up another theme, 
“The narrow line of difference: a very posi- 
tive look, this narrowness accomplishes that 
quiet difference which marks the man an 
individualist.” Strips of ticker tape were 


suspended from floor to ceiling to form 
a backdrop for the window, while a cut-out 
ticker machine of wallboard was placed 
near a mannequin wearing the featured slim 
line suit. The mannequin was posed as 
though reading tape coming off the ticker, 
and nearby was a cut-out wastebasket with 
a strip of tape pinned as though falling out 
of the overflowing basket. The long narrow 
copy strip across the front of the window 
simulated ticker tape. Four hats were sus- 
pended at the opposite side of the window 
from the mannequin to balance the design. 

Still another of the fashion approach 
windows was described in the Manhattan 
article for the November, 1956, issue of 
DISPLAY WORLD. That one had a fab- 
ric-faced panel, mounted with geometric 
shapes covered with new, differently tex- 
tured fabrics. The panel was supported on 
two upright metal poles, and two copper 
wire figures of men were superimposed over 
the panel. It was a very effective display, 
one which received wide comment and 
pointed up comtemporary colors. 

Mr. Swanson, with his assistant, has 
charge of 22 windows in the Manhattan 
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territory. Displays for the Detroit and the 
Miami Beach store are installed by tree 
lance displaymen, as are many of those in 
the Manhattan stores. Basic teatures, suc! 
as those for the shoe Stores, are ordered 
through the New York offices, and Mr 
Swanson sends interesting properties from 
the New York stores on to the Detroit and 
Miami Beach stores tor use there, too. 

In achieving a dignified fashion approach 
to Whitehouse & Hardy display, Mr. Swan 
son is aiming toward a distinctiveness for 
the company —a display technique that will 
set Whitehouse & Hardy apart, so that the 
viewer will always know “Oh, yes, White- 
house & Hardy!” Yet at the same time 
each display is designed with a difference 
—the quality and tone to be recognized, 
not the finished display—not a. static 
stereotype. It means a challenging assign 
ment: a balancing and aconstantly changing 
pattern to keep the interest alive and in 
crease sales. 

Speaking of sales, the upper Fifth avenue 


[Please turn to page 52] 
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By DICK JACHIM 


HE convenient location of many winter 

resorts for the populace of approxi- 

mately eight million in_ the 
Angeles and Orange counties area encour- 
ages many to spend much of their leisure time 
in such surroundings. This in turn creates 
a tremendous retail market in Los Angeles 
for resort wear. The manufacturers of 
these fashions observe this market closely 
because the most popular numbers in this 
proving center determine their summer line 
for much of the country. 


Los 


Robinson’s-Los Angeles tied-in the an- 
nouncement of the opening of the company’s 
beautiful new store in Palm Springs with 
a big resort wear promotion. Using seven 
windows, Lee Platt, display director, high- 
lighted each scene with an exact replica of 


the sign post found on the corner where 
the new store is located. The post was 
ereen and the sign yellow with green 
lettering. 


The background was decorated with desert 
foliage of sotol stalks and cardone plants 





Ground For Summer 





with a touch of palms. The sides were 
draped to the floor with narrow wooden 
slat material, which ran horizonally and 
was colored a desert brown. This was 


edged along the floor with crystal sandstone. 

Casual fashions were displayed in colors 
predominantly yellow and orange. Coordi- 
nated accessories were strewn in the center 
of the floor towards the window glass and 
a reader announcing the 
the left of them. 

On the Seventh street 


opening was to 


side, Platt created 


a novel approach in promoting “Career 
Wear.” Nine windows showed what the 
well dressed career girl should wear, 


followed by two windows for men. Special 
attention was attracted by the many unusual 


action poses of the mannequins used. As 


—Both displays at the top of the page are by 
Lee Platt, Robinson's-Los Angeles . . . Lower 
left and right, by Frederick Bower, Barker Bro- 
thers . . . Left, by Richard Simison, The Broad- 
way-Hollywood— 
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—Right, by Bill Meissner, Ohrbach's . . . 
Center, by Barry Snider, May Company-Wil- 
shire . . : Below, by Stanley Thompson, The 


May Company— 


in the display pictured, for example, where 
a chic young lady, though sitting cross- 
legged, had a refined air. Another was seen 
entering to take dictation, and a third 
apparently had just finished her filing work, 
while the final one was posed enjoying a 
coffee break while propped against a filing 
cabinet in a sitting position with her cup 
resting on her lap. Bluish-grey seamless 
paper blended well into the grey motif of the 
many filing cabinets and a typewriter used 
in the windows against this background. 
Two coffee break cups and saucers were 
placed on the floor near the coordinated 
accessories. The reader carried the clever 
caption, “File under fashions.” 

The two men’s windows showed stylized 
suits on forms against a blue background 
washed with wall lights. The sharp lines 
of the suits made them appear very exec- 
utive in character. 

The theme “Bouquets to Chemise ‘58” was 
exquisitely enacted in the windows of 
Haggarty’s Los Angeles store (not pictured). 
Henry Jampol, display director, developed 
a background of pink and white stripes out 
of strands of yarns by stretching them 
closely together from the ceiling to the floor. 
The pink stripes were about twice as wide 
as the white ones—say approximately 2 
inches to 1 inch. A mannequin dressed in 
the new look stood before each of these 
panels holding out a bouquet of flowers in 
her left hand. She was accessorized in 
matching tones if clothed in a frock, and 
coordinated tones if in a suit. Each one 
stood on a design made of square white 
enamel blocks that brightened the composi- 
tion. 

A panoramic desert scene along the back 
wall created the mood for resort wear at 
Ohrbach’s-Wilshire, on the “Miracle Mile.” 
Sketched in perspective, purple hills with 
a touch of reddish brown adorned the base. 
Fleecy white clouds dotted the sky, and cut- 
outs of giant cactus helped set the deep three- 
dimensional feeling. Blue well lights then 
washed the wall for added realism. 

The fashions ran the gamut of colors, 
which included solids, stripes and plaids in 
dresses, separates, and everthing for casual 
living in the desert. Coordinated accessories 
were displayed on the ledge in the fore- 
ground. Brown cork covered the floor, and the 
copy in black on a _ white board read, 
“Where fun is the fashion under the sun.” 

Following the mood of the season, Fred 
sower, the display director at Barker 
Brothers —the huge, popular furniture store 
—created a busy-appearing laundry scene 
under the desert sun to prove that all is 
not play when there. 





A spacious window on the back white 
wall created the desired effect. It was 
decorated with Dutch curtains of mustard- 
brown and orange print. Cardboard “cloth- 
ing” in light tones of yellow and outlined 
in black was applied to the window to simu- 
late a clothes-line outdoors. A lazy looking 
sun also in light tones of yellow, graced the 
wall next to the window, which was then fol- 


[Please turn to page 45] 


MARCH, 1958 

















corresponding so that the theme does not lose 
any of its essence. 

Interior ledge units that are unusual are 
adapted from the windows; however, these 
units must be mobile for they must be on 
display long after the original windows are 
over and done with. 

Traditionally the official opening of spring 
at Cleland Simpson sees extravagant millinery 
displays featuring four complete 22-foot win- 
dows of hats with prices ranging from $6 to 
$100. From these windows, ledge units are 
created and shadow-boxes planned. Individual 
spots that many displaymen tend to overlook 
are carefully planned so that every square foot 
of space is selling merchandise. There are no 
dark spots or departments in the store. Each 
department is consulted for the merchandise 
that will be promoted for the season and re- 
lated displays are then planned, merchandise of 
course influencing design. 

As an example the lingerie department is 
treated delicately, while across the floor the 
children’s department is treated in a design 
suitable for that age group. Millinery and 


Store-Wide Display Themes Pay Off 


TORE-WIDE themes are here to stay. 

Whether promotional or decorative, once 

the illusion has been created for the 
customer through windows and main floor 
treatments this illusion must be carefully pre- 
served throughout the store. All too fre- 
quently the floors above the street level are 
treated as poor relations. However, in the 
case of the Cleland Simpson Company in 
Scranton, Pa., this is not so. 

It has long been a theory of James J. Hines, 
display manager for the store, that each floor 
is as important display-wise as the main 
level. It should be mentioned that this is a 
proven theory, for it has been established that 
sales people have taken a greater interest in 
the merchandise they are representing when 





By CARL JACKSON 


it is given adequate display treatment, thus 
creating larger individual sales. 

Relating merchandise to color and season is 
the task of any display manager, but Mr. 
Hines first starts with a fashion color and 
then the display theme and this is by no 
means a light chore. Many themes are sub- 
mitted to him by prominent display manu- 
facturers after consultation with Mr. Hines. 
Sketches, designs, and fabrics are submitted, 
rejected, re-designed, and various techniques 
are suggested until one is decided upon. Then 
the actual planning goes into effect. 

Windows and interior units—some huge, 
others for showcases and alcoves, elevator 
banks, overdoor settings, etc.—are then devel- 
oped, each being individual yet all carefully 





better dresses on the same floor are then 
planned with displays that will enhance the 
merchandise, while the entire floor has a 
colorful yet blending atmosphere due to the 
same theme and color harmony used. MHouse- 
hold appliances, furniture, soft goods, and 
home furnishings are also given the same 
treatment, each floor complementing the other 
and thus providing one entire display through- 
out the store from basement to roof. 

Last spring Mr. Hines’ promotion was the 
mauve-to-lilac fashion color. Complete win- 
dows of lilac topiary gardens were created for 
the opening windows. Backgrounds of blue 
skies with special lighting effects were planned 
to complement the soft, delicate millinery 
shown. Each hat was carefully placed on an 
individual hat holder and made to blend as 
part of the garden effect. Fountains of lilacs 
and blossoms were the centerpiece themes in 
each window, creating a complete topiary 
effect over a span of approximately 100 feet 
of window space. As mentioned previously, 24 
hats were the only merchandise in each 
window. 

The interiors included Victorian garden 
umbrella and table settings. There was a 
lace umbrella on top of a fringe-trimmed velvet 


table with small brass bird cages on each 
table and with a wrought iron chair by each 
table. There were 12 such ledge treatments, 
with each unit placed individually to give a 
These units were trimmed 
with lilacs and blossoms. Twelve pink-flocked 
oddly designed lattices holding Victorian bird- 
cages and live birds were alternating units on 
12 additional ledges. Mr. Hines has used live 


nonchalant air. 


[Please turn to page 51] 


—On the opposite page are seen several typical 
spring displays used by James J. Hines, Cleland 
Simpson Company, Scranton, while above is 
one of a series of anniversary displays and at 
the left is an example of a Christmas window— 
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The Sun Shines In Ch 


LEAMING through the city’s heaviest 
snowtall of the Chicago's 
sunny resort wear displays presented 
inviting scenes to Windy City 
inches of snow and _ slush 
allure of the warm weather 


season, 


extremely 
shoppers. Six 
added to the 





By RICHARD DAY 


fashions and bright citrus colors which 
dominated the display scene. 
Jack Boghosse, Goldblatt’s 
rector, combined both these elements in a 
millinery window which is not pictured. 


It was done in vivid orange, lime green, 


display di- 


icago Displays 


and lemon yellow, giving sharp contrast to 
the drab Chicago weather. In the center 
was a twisted wire tree painted soft green. 
Each branch ended in a large orange of 
crepe paper. Gay hats in orange, lime, and 
yellow perched atop the orange _ shapes. 
Here and there clusters of artificial lemons 
and leaves hung from the wire branches. 

A mannequin dressed in a bouffant orange 
dress and a large, flowered orange straw 
hat stood at one side of the window. At 
the other side two staggered panels of 
orange-painted 1 by 3 framework gave 
symmetry to the display. Further accenting 
the color scheme, one panel was backed by 
pleated pale yellow chiffon and the second 
panel by pale green chiffon. Yards of this 
fabric in the display’s three colors hung in 
great swags from the framework panels, 
diagonally, to the back wall. Painted 
hardboard squares of the predominating 
orange shade covered the floor. 

A card in the window identified the dis- 
play: “Tangy Citron Colors Abloom for 
Spring.” The result was as much a winter 
pick-me-up as a glass of orange juice. 

Another Boghosse window revolved around 
a monotone color scheme. Entitled “A 
Galaxy of Blues,” the only props included 
were three narrow floor-to-ceiling poles at 
either side of the background, and a paper 
covered rectangle at the front. The box 
served as a window card as well as to 
display accessories. Three mannequins posed 
in summery prints. Background, props, and 
merchandise were all in shades of blue. 
Four spotlights emphasized the mannequins 
and the grouped accessories in contrast 
to the rather softly shadowed window. 

Ted Lees, display director of Gilmore’s 
in Oak Park, used a citrus color display 


—At the upper left, by G. C. Bowen, Lytton’'s 

. . « Upper right, by Ted Lees, Gilmore's, Oak 

Pork . . At the left, by Virginia Paxson, 
Marshall Field & Co.— 
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with a tropical slant. Against a light green 
background with characteristic Lees foot- 
lighting he used props to create a tropical 
garden atmosphere. At one side a large 
espaliered tree of green sheet moss was 
hung with artificial grapefruit. The manne- 
quin posed in front of it was dressed in a 
Split bam- 
boo shades were used effectively at the 
other side of the display. Arranged to re- 
semble a tropical building, they served to 
support a fountain in the shape of a carved 
and gilded fish. A stream of water (really 
a plastic tube) poured from the 
mouth into a gilded basin on the wall below. 
Artificial green ferns and sheet moss on the 
floor completed the background. 


yellow sun dress and cardigan. 


fish’s 


A mannequin standing near the fountain 
displayed an orange linen dress. To com- 
plete the resort atmosphere, a small shaggy 
puppy sat on the oor. Amber 
lighting was another step in the coordinated 
color effect of merchandise and _ setting. 
Another window in the series of cruise- 
wear displays featured a tropical accent of 
Easter island hedge. 


mossy 


G. C. Bowen, Lytton’s display director, 
customarily keeps variety in his State street 
display format by placing and removing 
window dividers. For a “Fun in the Sun” 
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—Upper left, by Jack Boghosse, Goldblatt's 

.. . Upper right, by Clement Bradley, Carson 

Pirie Scott Co. ... Lower left, by Joe Kries, 

Saks-Fifth Avenue .. . Lower right, by Virginia 
Paxson— 


promotion he used a wide open effect. Men's 
sportwear, as well as sports clothes for 
women, was featured. 

A resort feeling was achieved with a pair 
of rattan chairs, a walnut and copper sword- 
fish plaque on the back wall, a tub or 
artificial plants and high-key lighting. 

A dimensional wooden version of Old Sol 
with a roguish wink reminded winterbound 
shoppers, “Let's Go! It’s Florida Time.” 

Three female mannequins, already seem- 
ingly basking in the Florida sunshine, wore 
white sportswear with printed rose deco- 
ration. Sports jackets and slacks in tropical 
fabrics, bright shirts and Bermuda shorts 
displayed by two male tigures were prac- 
tically the only men’s fashions along snowy 
State street. Men and women’s accessories 
were grouped on low, glass-topped tables at 
the front of the window. 

Virginia Paxson and her staff at Marshall 
Field & Co. devoted all their State street 
windows and many of their side street 
windows to the vivid colors and striking 
patterns of resort-and-into-spring clothes. 

















The most dramatic display naturally cen 
tered in a large corner window devoted to 
“Blazing Brights.” Brilliant overhead 
lighting gave an effect of equatorial sun 
shine. props and background 
were taken trom the bright, almost clashing, 
Natural bamboo 
poles supported grills of green-painted rat- 
tan. Pink-tinted rattan strands were tied 


at intervals on the poles for accent. Eye 


{ olors ror 


patterns ot the fashions. 


catching print fashions of deep pink roses 
and dark green foliage on a citron yellow 
background and coordinating solid color 
clothes were displayed by 
quins. “Puddles” of deep pink and green 
sand created bright 

white tile-scored floor. 


casual manne 


accents against the 

Bright yellow set the pace in a Field's 
display ot resort-bound coats 
quins wore shaggy toppers of brushed wool 


lwo manne 


(sreen-tinted gravel was scattered at thei 
feet and behind them pale green bamboo 
blinds hung at staggered heights. The hand 
painted backdrop of greens with a huge 
bunch ot yellow bananas against the tropical 
foliage stood out well. Natural grape roots 
gave a dimensional effect. 

One series of four windows, “The Flam 
Florals,” (not featured 


boyant pictured) 


| Please furn to page 54) 
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From a sharp, black-top triangle pro- 
trude three white rods, each carrying an 
egg made of plywood with a rough center 
opening. The left egg is rose, the second 
black, and the third blue. In the openings 
are forms holding blouses, decorated with 
pussy willow or small flowers. 


















Small red string bags with multi-colored eggs hang at different heights 
from the ceiling. Some of the bags are decorated with pussy willow sprays. 
At the feet of the mannequin is an irregular rack of iron wire, holding apparel, 


and a small black rabbit in papier mache or paper sculpture. 





Three concentric egg forms are cut from 
plywood. The smallest, black, is placed 
about 10 inches from the back wall and 
holds a blouse. The second egg, painted 
gray, is about 20 inches from the rear wall 
and carries some accessories. The largest 
oval, also gray, stands another 20 inches 
forward. 
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Half-forms dressed in sweaters or spring 
blouses extend from the three egg-cups 
which are moulded in papier mache and 
painted in the same colors and patterns 
as the fabrics. A mannequin in a gay 
dress is on the right. Easter eggs hang at 
intervals throughout the display. 


ae eed 


Abstract Easter eggs are used for this 
men's wear display. A big square sheet 
of wallboard is mounted on a rod, this 
square being painted with a number of 
egg contours in harmonizing colors. The 
displayer base at the right is egg-shaped, 
as is the showcard; the knobs of the man- 
nequin heads have the same shape, but 
in two colors. 


A cargo of Easter millinery is trans- 
ported in the wheelbarrow, laden with a 
big egg appropriately decorated. The 
rabbit carries a hat in one hand, while 
other hats are planted as flowers on the 
floor and at the right. 
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ACH department on the second floor 

of the huge Hudson store in the East- 

land Shopping Center in Detroit is 
arranged and coordinated for convenience 
in selecting one item or a complete ward- 
robe. This second floor houses women’s 
apparel and special shops, such as_ the 
Maternity Shop, Tall Girls’ Shop, and Bridal 
Shop, intimate apparel, and _ children’s 
clothing, accessories, etc. The shops are 
designed with individual treatment making 
lavish use of brilliant colors, grained wood 
panelings, and unusual lighting fixtures, as 
are the departments on the other floors 
of the big store. 

All the departments on the second floor 
are treated distinctively in color and design, 
and each is accessible from the main aisle 
which goes completely around the building. 
Carpeting for each shop reflects its distinc- 
tive character, and is used throughout the 


Hudson's Eastland Store: Part Il 


By CLAIRE BROWN 
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entire floor except for the aisle areas. 

Flooring in the promenade aisle is of a 
beige and brown terra pattern vinyl with 
9. by 9-inch white vinyl squares set in a 
regular pattern. 

For an example of the unusual lighting 
fixtures note those illustrated in the Wood- 
ward Shops coat and suit department. The 
fixtures were designed by Victor Gruen 
Associates, who were also architects and 
designers for the store. 

The Woodward Shops, which feature 
better fashions, are located off the main 
escalator on the second floor. Marking the 
section, as a contrast to the beige and brown 
terra patterned vinyl flooring in the prome- 
nade aisle, carpeting for the Woodward 
Shops is of a medium blue with a random 
pattern of white spots. The curtain wall 
in the suit section is framed in regularly 
spaced panels which are covered in a deep 
ochre and gold textured fabric. The light 
trough is a deep yellow ochre. Furniture 
is walnut, upholstered in white. A _ floor 
to ceiling decorative panel of perforated 
design, and finished in white birdseye maple, 
serves as a background for a display which 
is arranged on a low platform. For one 
arrangement, a lone mannequin wearing a 
featured coat was placed with a growing 
plant and a chair. 

A single mannequin was placed, too, in 
front of the column in the department, 
standing casually on the floor and wearing 
a featured coat. 

Adjacent to the Woodward Shops coat 
and suit department is a display platform 
which extends on into a see-through frame- 
work at the entrance of the Tall Girls’ 
Shop. The platform has two solid panels 


—An idea of the novel lighting fixtures used is 
given by two views of the Woodward Shops at 
the upper left and center ... At the left, the 
entrance to the inexpensive dress department 
. . « (All photographs by courtesy of Retail 
Reporting Bureau, New York City) — 
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—At the right, the entrance to the Teen Shop 
. . » Center, the lingerie section . . . Below, 
the Infants’ and Toddlers’ Shop— 


covered in tan grass cloth, with the white 
see-through framework placed between the 
two panels. A candle-type wall sconce is 
centered on one solid panel, and a manne- 
quin arranged on the platform below it. 

In one display arrangement, two other 
mannequins were posed against the white 
framework, along with a green-leafed plant 
and a couple of pieces of luggage. 

More of the perforated maple panels mark 
the sportswear department of the Woodward 
Shops. White birdseye maple is used for 
end panels and edges of the showcases of 
the department. The showcase fronts are 
painted in wide, alternating colored stripes, 
and the back cases are low. In the center 
of the department is a unit made up of a 
teakwood frame and thin vertical slats of 
birdseye maple set in the two ends. The 
chairs for the shop are framed in teakwood 
with burnt orange upholstery. 

The inexpensive dress department is oc- 
tagonal in shape. The wall cases are de- 
signed to set forward of the back wall, and 
they have a light band that is repeated as 
a platform edge at the floor. These bands 
are painted a deep brown. The walls for 
the shop are off-white, except for a very 
deep back wall which is in the brown tone 
and is decorated with simple floral forms 
cut out and mounted three-dimensionally 
on the brown wall. These floral forms are 
painted in white, blue, and coral. The 
carpet in this shop is a warm beige. Chairs 
are in a bleached oak with dark brown 
upholstery. A white corrugated plastic 
ceiling, which repeats the octagonal shape 
of the shop, serves to illuminate the area, 
along with recessed spots. 

Displays are arranged casually through- 
out the department. A single mannequin 
stands at one side of the floor. A couple 
of figure are posed on an oval platform in 
the aisle at the entrance to the shop, and 
a rectangular platform placed against one 
support column serves as displayer for an- 
other single mannequin. Two other manne- 
quins are arranged on a platform against 
a background panel deep within the shop 
area. 

All throughout the second floor are many 
interesting spot display arrangements. Plat- 
forms are placed casually through the aisle 
area facing the elevators, and other displays 
are arranged in recessed display showcases 
in the wall and in wall shadow-boxes. 

An unusual display platform at the en- 
trance of the teen shop is defined by a 
metal cage-like frame in black with a light 
beige sign panel and with an illuminated 
ceiling for display lighting. A display unit 
of a chair and two mannequins wearing 
plaid skirts and white sweaters was ar- 
ranged in this display “cage” for one setting. 

The whole department is interesting. The 
back area features a drop ceiling which is 
composed of a series of equally spaced 
white beams. Suspended between the beams, 
in a regular pattern, are light boxes painted 
in bright orange. The backwall is bright 
blue. Shelving and showcase edges are a 
light olive green. The low front cases in 


[Please turn to page 56] 
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For Manhattan And Macy's 


By CLARA BALDWIN 


ANHATTAN’s display directors have 
launched the year with in- 
genious treatment of the usual Jan- 

uary White Sales and inspired, as well as 
inspiring, resort wear displays. “Celebra- 
tions” time Macy’s, which 
is celebrating its 100th anniversary with a 
full fantare of 
to New 
store at 
But of 
doesn't 


new 


continue — this 
nostalgic windows — toasts 
York, you might say at the huge 
Broadway and 34th street. 

Macy's 
windows or 


course the celebration at 
stop either with the 
even with the store itself. Two of ehe 
windows are given over to promoting a 
book about Macy's first hundred years, “And 

















the Price is Right,’ by Margaret Case 
Harriman. Newspaper advertising also 
promoted the book, as well as Macy's prize 
contest on the subject “We Love New York.” 
More toasts! The ads carried reproductions 
of the handsome silk banners used to dec- 
orate the outside of Macy's store —the 
banners bearing the legend: “A year of cele- 
bration — Macy’s 100th Anniversary” in red, 
with a bursting rocket and star design. 

Store interior on the Broadway side of 
the main floor became a city of tiny, individ- 
ual, old-fashioned shops with painted super- 
structures used to build false shop fronts 
around the various departments — handbags, 


perfumes, etc. The store columns were 
covered in panels of simulated red damask 
with gold edgings and gold capitals. 

For the windows, John Foley, display 
director, used white frames painted in brown 
designs with black details. ‘(entered at the 
top of each window frame was “Macy's 
100th Anniversary,” lettered in gold. Pink 
and red at the opening of each frame sug- 
gested curtains drawn back as if the win- 
dow was the stage. Settings were arranged 
to pay tribute to New York's hotels and 
restaurants, to the harbors, the fire depart- 
ment, to the great men of the city (such 
as Theodore Roosevelt), to the ships, to the 
writers (example, Washington Irving), to 
happy homes, Cooper Union, the post office, 
the sanitation department, the police force, 
theatres, mewspapers, schools, the Bronx 
Zoo, to baseball, the Fifth Avenue Coach 
Lines, Inc., the financial district — and (pic- 
tured) a tribute to New York’s beautiful 
women. The copy for this particular win- 
dow read: “Thank you, for your beautiful 
women —the loveliest and best-dressed in 
all the world.” 

A city scene on the back wall was drawn 
in black line on white, with painted details 
in orange and greens. Side wings were 
painted, as was the framing, in brown with 
black detail on white. The floor was strewn 
with fine cinders. An ancient hatbox in 
yellow with a mossy green design stood 
to one side, and three handsome papier 
mache figures were posed as though strol- 
ling along the avenue. The little girl's 
costume was in shades of orange-red and 


—Upper left, by Henry Callahan, Saks-Fifth 

Avenue ... Upper center, by Tom Lee, Berg- 

dorf Goodman . . . Upper right, by Gene 

Moore, Bonwit Teller . . . At the left, by 

John Foley, Macy's . .. (All photographs by 

courtesy of Virginia Roehl Studio, New York 
City) — 
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—At the right, by Paul Vogler, Lord & Taylor 
. . « Center, by Louis Villela, Altman's .. . 
Below, by John Liles, Franklin Simon— 


black. The woman was dressed in black 
and subtle tones of green, with a bunch 
of pink flowers on her hat for color con- 
trast. She carried a black prayer book in 
one hand and a frilly, pale green parasol in 
the other. The gentleman was dressed in 
black and greys. 

In one window was a portrait of Rowland 
H. Macy; in another the trowel used in 
laying the cornerstone of the present Macy 
building, on April 23, 1902. Along the 
Broadway side of the store peep-show 
machines were set on the sidewalk, in- 
viting the passersby to take a look with the 
sign reading “Fun in 1865.” 

“Southern nectar of flowers— silk bou- 
quet dressing down to your toes” was the 
legend for an unusual and superb window 
treatment at Saks-Fifth Avenue. The dis- 
play director, Henry F. Callahan, covered 
the floor with pointed white paper cups, 
only breaking the massed effect to insert 
two cups of greater sizes as stepping stones 
for the fairy-footed mannequin, who seemed 
to float airily at the window center. Carry- 
ing out the floating, flying sensation, huge 
white paper sculpture wings were fastened 
from the window ceiling to hang at each 
side ot the mannequin in graceful three- 
dimensional curls. The window wall —as 
well as the floor under the white paper 
cups —was black, further accentuating the 
out-of-this-world feeling of the _ setting. 

The lovely, exotic mannequin wore a dress 
with a dark background, flowered in pinks, 
yellows, white—multi-flowers, as though 
a spring garden were transplanted onto the 
silk. Her shoes were of a matching floral 
print. She wore flowers in her hair and 
many strands of pink beads and pink 
earrings, white gloves, and gold bracelets. 
In one outstretched gloved hand she carried 
a cigaret in a gold holder. 

A simple, yet effective and exceedingly 
charming setting at Bergdorf Goodman was 
achieved with white seagrasses placed as 
though growing from the drift of white 
paper chips that covered the window floor. 
Behind the graceful white seagrass clumps, 
Tom Lee, the display director for Bergdorf 
(,oodman, arranged a screen of fine white 
bamboo. Neutral beige curtains completed 
the background. 

A single mannequin posed in the setting 
wore a dress of white, printed with red 
roses and green leaves and stems. Her hat 
was red, with a sash of matching fabric. 
Her shoes were white, and she wore white 
bead jewelry. The caption read, “The roses 
that grow at Bergdorf's—on clothes made 
just for fun.” 

Nature provided prop material for exotic 
settings at Bonwit Teller, where Gene 
Moore directs display. Browned and dried 
coconut palms fronds were fashioned into 
great round mats. One large mat was 
spread on the floor, atop a drift of fine 
white sand. A second mat was hung against 
the blue-grey wall, which was washed with 
blue light from the trough below floor level. 
In the window pictured, Mr. Moore posed 
a lone mannequin against the brown wall 


[Please turn to page 47] 
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Smaller Store By JIM KILEY 


OW that most of the necessary plans 

for the spring displays are taken 

care of we can turn our thoughts to 
summer promotions. This sketch shows a 
window especially designed for men’s light- 
weight suits. 

Whenever I am called upon to design a 
window display I always try to keep in 
mind that it takes prospective customers 
only a few seconds to pass the average size 
window. 

This makes it necessary to incorporate 
some eye-catching prop that will attract 
immediate attention and will tell the story 
at a glance. In this case, the cut-out wall- 
board sun will do just that and the “Keep 
Cool” sales story will immediately register, 
leading attention to the suit displayed on 
the form. 

Snowballs in summer? Why not? A pile 
of artificial ones that were stored away 
after the winter display season was over 
will add further emphasis to the “Keep 
Cool” story. 

A study of the chain store windows will 
reveal they employ this kind of display 
technique in which an eye-catching center 
piece is always employed to attract immed- 
iate attention. It is then up to the taste- 
fully displayed merchandise to arouse the 
all-important urge to buy and lead cus- 
tomers into the store. 

I well remember hearing the head of store 
planning in a large chain store organization 
say, while talking to a group of their dis- 
play managers, “I am not interested in how 
pretty or artistic the bank of windows will 
be, but in whether they will arouse the urge 
to buy and result in increased sales.” 

(B) Large picture frames make good 
display props and can be purchased from 
second-hand furniture dealers at reasonable 
cost. 

This sketch shows how a large, ornate 
frame can easily be converted into a 
shadow-box displayer in which a man’s suit 
or other suitable item can be feature-dis- 
played. 

An electrical outlet can be installed at the 
top so that the light will reflect down on to 
the garment. 

(C) This is an original idea that came to 
mind as [I was driving along the highway 
thinking about a proposed ladies’ shoe dis- 
play. The giant size cut-out also tells the 
new “points” fashion story, while attractive 
shoe samples can be featured on the per- 
forated hardboard panel. 

Pencil the outline on a 4 by 8 foot sheet of 
wallboard and then cut out as shown so the 
unit can be suspended on thin wire from 
the ceiling grille. Paint the outline of the 
shoe in a pastel spring shade and the out- 
line of the figure in a contrasting color. 

The large letters can also be cut out of 
wallboard, with colorful artificial flowers 
inserted in holes drilled in the letter “S.” 

(D) Another shoe display unit that em- 
bodies the use and application of one of 
the most functional props 
the expansion pole. 


ever invented: 


In this case the pole is used to promote 
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“Light as a cloud” ladies’ summer shoes. 
The cloud can be cut out of wallboard 
with a few small birds suspended on thin 
wire, as shown. 

There are a number of good brands of 
expansion pole on the market and by using 
a special socket at the top it is possible 
to install the pole on a small electric turn- 
table so the entire display will 
rotate in the window... The small 
for the sample 
plywood. 


slowly 
shelves 
shoes can be cut out of 


(E) This is a step-up shelf shoe display 
unit that can easily be built out of pine 
board along with the required number of 
wood legs, although most display jobbers 
now stock these legs in a wide range of 
S1Ze€s. 

The top shelf features lengths of wood 
dowel for legs. A number of suitably sized 
holes can be countersunk in the second 
shelf so that the top shelf with the glass 
mirror will be held firmly in any required 
position. 

The section of mirror will visually multi- 
ply all the shoes displayed on the top shelf, 
adding considerably more eye appeal. 





Peck & Peck Stores 
Appoint Cramer 

Frederic Carleton Peck, president of Peck 
& Peck, announces the appointment of 
David Cramer as display director for the 
group of stores. He was formerly display 
manager for Peck & Peck suburban stores 
in the New York City area. 

Cramer studied at the Parsons School of 
Design and at the Art Institute, Chicago. 
Prior to joining Peck & Peck in 1954 he had 
extensive experience in the display field 
with stores in New York City and on the 
West coast. His free-lance activities have 
included designing 
and stage sets. 


commercial interiors 





George H. Fant Dies; 
Retired Displayman 

Funeral services were held recently in 
3irmingham for George Hardwick Fant, 
retired display director for the Parisian of 
that city. He was 58 years old. Fant had 
been with the firm for about 30 years prior 
to his retirement about five years ago. He 
had been in ill health for some time. 

He served with the Rainbow Division 
throughout World War I and received a 
citation for valor from _ his 
officer. 

He is survived by two daughters, three 
sons, eleven grandchildren, and 
nieces and nephews. 


commanding 


several 





Canadian Fixture Firm 
In New Location 

The Visualizer Display Fixture Company 
is now in its new location at 355 Adelaide 
street, West, Toronto, Ontario. The move 
permits combining showrooms and _ tactory, 
and provides 85 feet of frontage for street 
display windows. 
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othic Panels 


Perfect for Easter, ideal for 
bridal trims. Stamped metal 
flowers, decorate the wood 
construction and a slim metal 
candle completes the motif. 

Fluted plastic panel with crys- 
tal finish has styrafoam insert. 


Antique white with 4g hf} 
gold. . 


a a, Qf 00) 


Earl W. 
Gasthoff Co. 


DANVILLE, ILLINOIS 
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NEWSGRAM 


By GABRIEL VALENTI, Managing Director 


NATIONAL ASSOCIATION OF DISPLAY 


INDUSTRIES 








ROJECT No.1: The first project in the 

hopper for the National Association ot 

Display Industries this year 1s as com- 
plete a buyer's guide as possible. As planned, 
it will break down and index the member- 
ship into products manufactured and distri- 
buted so that sources of supply and services 
can be quickly pin-pointed. Data for com- 
piling the guide is now being gathered. It 
should be ready for distribution in the early 
spring. However, requests from anyone in 
the trade for the guide will be welcomed 
even at this early stage. This will also help 
in estimating the approximate demand for 
such an index. So send in your requests 
name, company, address, and how 
many copies are desired. A post card will 
serve the purpose. 

NEW ADDRESS: In case you haven't 
heard, the NADI office is now permanently 
located at the Hotel New Yorker, Suite 
419, New Yorker City 1. The phone numbers 
are BRyant 9-0460 and LOngacre 3-1000 
(Extension 419). The quarters are ideal 
from every standpoint. 

CALLS AND CALLERS: From 
who heard about our new address we re- 
ceived calls, by phone and in person, and 
correspondence. In fact some calls con- 
cerned information about sources of supply 
tor various display items. Also some letters 
were received requesting this type informa- 
tion. (AIl the more reason why a buyer's 
should be a priority project.) 

Brisk, too, were the inquiries for member- 
ship. One firm, Sylvor Company, has al- 
submitted an application, which is 
being processed. Two others § are 
mailing in forms. All want to participate 
in the June show which should be the best 
exhibit in NADI history. 

MARKET WEEK: Planning for the June 
Market Week is picking up momentum. 
Most of the space at the New York Trade 
Show building has been booked. The same 
applies to the Hotel New Yorker, where 
some exhibitors requiring high ceiling space 
will be showing. For the entire show, the 
largest advance booking in NADI experi- 
ence is already committed. At the New 
Yorker it is anticipated that the following 
firms will exhibit: Cook & Meier, Bliss 
Display, Brunn & Bertheim, Evergreen 
Specialty Company, Gordon Keith Originals, 
Mitten’s Letters, Shenker Displays, and 
Spaeth Displays. Assignments for the Trade 
Show building spaces will have been made 


stating 


some 


guide 


ready 
now 
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by the time this newsletter is printed. For 
the exhibitors, now is the time to start 
promoting the show to your customers. For 
the trade, plan now on attending NADI's 
biggest show ever June 22-June 26. If this 
ofhce can help anyone with their reserva- 
tions or plans, please let us know. 

THE ARTICULATES: One of the dis- 
play's most prominent spokemen, Al Bliss, 
president, Bliss Display, addressed the 
Smaller Stores Division session of the 47th 
annual convention of the National Retail 
Dry Goods Association held at the Hotel 
Statler in New York City in early January. 
His topic was “How Display Can Increase 
Impulse Sales.” One of his main points 
concerned making adequate provision for 
impulse buying displays as a key part of 
the store’s fixturing and layout. This is 
important in pulling the “disinterested pe- 
destrians” who enter a store just to have a 
look. Since the lookers constitute a major- 
ity of the traffic, stores must create designs 
to boost impulse sales. The best time to 
provide for this key aspect of merchandising 
is when the store is planned, concluded 
Mr. Bliss. 

NADI is always pleased to receive re- 
leases of speeches made. Please put us on 
your maling list, member or not, to receive 
any material that tells the display story. 

In fact, if enough “articulates” show 
their hands within the trade, a Speaker's 
Bureau for display could be organized. This 
would make available to business groups 
nationally the services of the Bureau to 
speak on various phases of display. Appear- 
ances could be made at trade forums, 
clinics, schools, and before luncheon and 
dinner meetings. Bookings to speak, of 
course, provided we have a _ wide-spread 
roster of speakers, would be in your local 
area. Arrangements tor the reimbursement 
of traveling and out-of-pocket expenses 
would be worked out with t he group 
sponsoring the meeting. 

SMALL BUSINESS: Also important to 
an Association is legislation pending or 
passed that affects it as a trade group or its 
members as individual business houses. 
Legislation of interest will be digested and 
reported from time to time. Presently, there 
is a bill pending before the Senate, based on 
hearings throughout the country, at which 
500 witnesses presented their views on the 
problems of small business firms and pos- 
sible soultions to alleviate hardships and 


handicaps. The bill provides for a tax ad- 
justment program designed to assist small 
business in expanding within the present 
day pattern of operating. The measure would 
permit tax allowances for reinvestments 
made in small enterprises. Earnings needed 
for necessary growth and expansion could 
be retained by smaller firms. The bill would 
also provide tor individual retirement plans, 
permit installment payments of estate taxes, 
and extend alternate methods of deprecia- 
tion allowances on used property. Copies 
of the committee hearings can be purchased 
for one dollar from the Superintendent of 
Documents at Washington, D. C. Ask for 
“Problems of Small Business Financing” 
hearings before the Select Committee on 
Small Business. 

MORE BUSINESS: Bob Berkoff, of 
Harry Berkoff, provided the key for this 
commentary in a letter sent to the NADI 
recently. He wrote: “In the past, and even 
up to the present, most articles written con- 
cerning display have touched very little on 
the selling point, as far as the individual 
salesman is concerned.” Most important, 
he continued, “is the salesman who creates, 
and comes up with ideas not only for the 
company he is employed by, but for the 
client he services.” 

It boils down to this: everyone wants 
more business, but few are aggressive about 
getting more. Creative selling provides the 
answer. An important aspect of imagina- 
tive selling is looking for ideas, storing 
them, and applying the ideas. For the “ag- 
gressives,” an article in the February, 1958, 
Harvard Business Review is loaded with 
ideas for creating more sales in that it pro- 
vides materials for bringing a fresh point of 
view to clients and prospects that will help 
them increase business. 

The article is by Pierre Martineau, di- 
rector of research marketing for the Chicago 
Tribune, and is entitled “Personality of the 
Retail Store.” It tells about the how, why, 
and to what extent retail shoppers take the 
built-in characteristics of a store to endow 
it with a life-like personality and image. 
Mr. Martineau is also the author of “Moti- 
vation in Advertising,” an aspect of mer- 
chandising which is important in present 
day planning. 

There is much value in this article both 
to the displayman looking for idea-pro- 
voking material and to the supplier search- 


[Please turn to page 50] 
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Turnabout Displays 
By L. VOLLMER 
Joseph Horne Company, Pittsburgh 


T may be obvious that one of the things the displayman should 
keep in mind when planning or purchasing is: “Can this display 
material be used again?” But in my observations I’m not too 

conscious that this is considered as often as it should be. 

[ can’t say that I do it myself to the fullest. Nevertheless, it 
is a consideration with the high cost of materials, the shrinking 
budget, and storage problems that help to color many purchases. 

I wouldn't recommend using a setting or props that were not 
appropriate just for the sake of keeping them in use, but just the 
same I’m sure a lot more use could be gotten from props by 
exercising a little ingenuity. 

The examples all happen to be of our large corner window. 
Naturally, it happens in other windows also but we dont take 
many pictures so have no examples of smaller windows. 

As can be seen, one setting is of a patio with interior vignette 
showing summer furniture. With a few slight changes we turned 
it into a beach house to show swim and play wear. This involved 
no added expenditure and was a good stab at realism and one we 
might not otherwise have tried as it involved a big building job. 

Another one shows a porch and patio for summer furniture. 
The switch shows summer evening clothes at a gay outdoor buffet 
party (two center photographs). 

The setting of Santa’s work shop was turned into what looked 
like an interior of a house in the Caribbean for cruise clothes use. 
This transformation required a new floor of spattered pinky- 
brown wallboard. The cabinets filled in and shutters added, the 
window turned into a tropical bird cage. Background was a soft 
warm yellow and clothes were beautiful greens, turquoise and 
peacock blue. 

Still another example was an August furniture display and the 
change over to fall tweed suits. We like to feel that perhaps this 
ready-to-wear looked as if it was shown in the ladies’ lounge 
of a country club. 
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HERE'S CLEAN-CUT, 
HIGH-SPEED 
PRODUCTION 



















Sawing is believing! This 
unretouched photo illustrates 


a oe Weyerhaeuser 4-Square Weytex* Hardboard is Different! 


Here is a different industrial hardboard that’s saving production time for 
many manufacturers. WEYTEX* is an engineered hardboard produced 
in STANDARD, TEMPERED, and PERFORATED types. It has “built-in”’ 
characteristics and qualities particularly adaptable to your high speed 
production needs. WEYTEX is a precision-manufactured hardboard. 
With WEYTEX you get physical properties that help the board 
“come clean” following automatic shaping, drilling, die cutting, routing, 
sawing, shallow draw forming and short radii bending. Many users have 
found cutting tools stay sharper longer with WEYTEX. It also gives you 
a dense, smooth surface and light color for faster finishing or grain printing. 
Available in 1/12”, 1/10”, 1/8”, 3/16” and 5/16” thicknesses 
and lengths between 8 and 16 feet. 











WEYERHAEUSER 
4-SQUARE 


WriteNow FIR RDBOARD 


for cost saving facts. *T.M. Reg. 
WEYERHAEUSER SALES COMPANY, Special Products Division, Tacoma 1, Washington 
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—Miss Joyce C. Chivers, left, has charge 
of displays for QANTAS air lines as part 
of her duties as publicity and public 
relations officer for New York. Here she 
gets acquainted with "Victoria, the 
living symbol of "Down Under.” At the 
right is Miss Elizabeth Lum, of Animal 
Talent Scouts— 


-——F. B. Asmussen and his lady 
friend appeared as a Japanese 
emperor and empress at a cos- 
tume ball and won first prize. He 
is display director for The Myer 
Emporium, Melbourne, Australia— 


—Enjoying a change of 
display scene is Edward 
H. Lamprich. For many 
years in charge of dis- 
play for a St. Louis util- 
ity, he is now in a similar 
position with the First 
National Bank in St. 
Lovis— 


— Ri Sing =... on mo 


Miceett 


3 PA. BE ag 





wal Photographs for this page 
are always welcome, the 
more informal the better. 


Address them to Editor, 
DISPLAY WORLD, 
—Boyd Gasque, display sales rep- Cincinnati |. 
resentative, sailing his 40-foot 
ketch near Tampa, Fla. He ex- 
pects to sail in the St. Peters- 
burg-Havana race in March— 











—lan H. Drakeford is in charge of dis- 
play for Rigby, Ltd., a leading book 
and stationery house in Adelaide, hand- 
ling eight windows and the interior— 


—Elmer Kipphorn, display manager for 
many years at Watt & Shand Company, 
Lancaster, Pa., celebrated his birthday 
during the recent Market Week in New 
York City. He was ably assisted by 
George Gardner, H. S. Barney Com- 
puny, Schenectady (hat in hand); Daniel 
Nagley, his assistant (directly behind 
Kipphorn), and Brian D. Justin, Gard- 
ners assistant—— 
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made its appearance 
Store was de- 
modern fashion, 
and basement 


meters of 


glass “shop-pavilions” 
last year. Elsky’s Men's 
signed in an extremely 
consisting of a street level 
floor, adding up to 110 square 
selling space. 

The unit was arranged by Wing's Succes, 
a display firm of Rotterdam, which had the 
difficult task of fitting into this space a 
store with a very varied collection of mer- 
chandise, and also providing window dis- 
play space. As can be seen from the photo- 
graph, the store has a glass front all around 


its perimeter. The window floor is also 
made of glass, lighted from below by 
fluorescent lamps. 


The background in the windows is made 
of a series of which present 
an opportunity for ingenious display. From 
the selling side of the background the same 
used for merchandise storage. 


‘pigeon holes” 


area iS 

The pigeon holes have been covered with 
red leather and closed off with wooden slats 
on which can be affixed all types of display 
units. Another novel feature is that the 
displayman can attach felt or other 


mate- 


Display Here And There 


dramatic display interpretation of “Fire- 
man Red’ Shoe Salon ot 
Kirven s, overall 
increase of 20 per cent in sales during the 


gave the 
(Columbus, Ga., an 


month of January 
‘At a 


low. we 


sales are traditionally 
new and ex- 
traffic in 


when 
looking tor a 
stimulate the 


time 
were 
citing our 
store,” stated Bob Corman, buyer. 

WwW Red,” 
Martin, display at the 
“because of its dramatic 


way to 


chose ‘Fireman added Ray 
store, 
appeal 


well as in 


director of 
obvious 
distance, as 


when from a 


the department itself.” 


seen 


Using cutouts of wallboard, sprayed and 
air-brushed with brilliant hues of fluores- 
cent red and yellow, the fire effect around 





themselves was created. 
added to the smoke areas 
cotton padding before air brushing. 
Red and yellow cellophane, plus twinkling 
red fluorescent lighting, added to the real- 
istic effect of the display. 

Whimsical papier mache firemen 
placed in strategic positions, one of them 
carrying a hose trom which streamed white 
spun glass to give the effect of water. A 
fireman’s net carried the theme “Fireman 
Red... To set your heart aglow.” 


the shoe cases 


Dimension was 


with 


were 


This was a dramatic and different type 
of interior display backing up a bank of 
three windows using the same theme. Sales 


results were highly successful. 


In Rotterdam, Holland, the first of four 








rial of a different color as desired, changing 
the entire color scheme of the background 
at will. 

Within the store counters and wrapping 
tables are covered with “Formica” and 
leather. Hanging wardrobes are provided 
with sliding mirrors. 

The photograph directly above is of a 
display done by Fred Herrera, for Kauf- 
man's, Inc., San Antonio. Bouffant petti- 
coats were shown in the form of a parasol 
held by a gloved hand against a silhouette 
of city buildings and city streets. 


—Top, a Fireman Red" promotion at Kirven's, 
Columbus, where Ray Martin is display director 
. . « Left, the novel men's shop of Elsky’s, 
Rotterdam, Holland . . 


Fred Herrera, Kaufman's, Inc., San Antonio— 


Directly above, by 
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~ FLOWERIZE™ 


YOUR 
SPRING DISPLAYS 


It's Spring Again and all over the 
world Springtime means Flower Time 
... To give your displays that Spring- 
time look choose from the multitude 
of beautiful flower pieces featured 


by the Art R. Cohen Co. 








e SPECIAL SPRAYS 













154/1 Blossom spray—lé6" $ 3.50 doz. 157/1 Cloth Hyacinth—!3"' $ 6.00 doz. 
154,8 Blossom spray—30"' 4.25 each 157,6 Potted Hyacinth—é plants 42.00 doz ° ° ° 
16/06 Qheens enol Choice: pink, yellow, blue Mail orders filled immediately 
as shown 8.50 each 158/13 Jonquil—i4''—3 heads—rub- 
ber stem—cioth leaves 21.00 gross ; : 
3158/1 Forsythie — — $12.00 gross Yellow only Serving the Display Industry fer 25 Years 
y sighted : 1586 Potted Jonquil—as shown— 





155,16 Forsythia spray—42'' 


as shown 27.00 doz. © plants 18.00 doz 


159,/1 Tulips—i6'' rubber stem— 
155/36 Forsythia spray—60' 60.00 doz. 


cloth leaves 21.00 gross 
Yellow only 159/12 Potted Tulip with 12 plants, 
156/1 Dogwood spray—lé i $12.00 gross as shown. Assorted colors 30.00 doz 
156/16 Dogwood spray—36 160,/1 Paper Hyacinths—I2"' 3.00 doz = * 
ae ~ shown rien doz. 160,6 Potted Hyacinths with 6 ° 
6 ogwood spray—48" -00 doz. plants as shown 24.00 doz. 
Choice—white, pink, or yellow Assorted colors 810 PENN AVE. S PITTSBURGH, PA. 




















POTTERS 
SILVER GLASS TINSEL* 


UNMATCHED FOR SPARKLE... TRULY ECONOMICAL 


the note 
your displays 


to attention 


Nothing, but nothing, con match the sparkle of silvered glass... 
in silver or in your choice of colors. 
* Also availabie tarnish resistant (silver only). 


And, for displays that glow in the dark, ask about 
Potters Reflective Spheres. 


AVAILABLE FROM YOUR JOBBER, OR 
WRITE FOR SAMPLES AND NAME OF NEAREST JOBBER 


THE JONEL COMPANY, INC., Carlstadt, N. J. 


A WHOLLY OWNED SUBSIDIARY OF 


- ee eee a, POTTERS BROS. INC. 
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T’S SPRING! 
WAKE UP 
YOUR DISPLAYS 


WITH MOTION 
FROM THE CEILING 





























a VUE-MORE 
TURNTABLE 


WILL GIVE YOU MORE 


e DISPLAY AREA 
e ATTENTION 
® DRAMATIC FOCUS 


Send for your NEW SPRING CATALOG 
today! 
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s Vue-More Corporation ' 
5 601 West 26th Street - 
s New York 1, N. Y. ' 
: Gentlemen: Please send me a free - 
: copy of your new Spring Catalog. : 
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MARCH, 1933 
Charles A. Vosburg, president of the In- 
ternational Association of Display Men, an- 
nounced that because of economic conditions 





the organization's convention planned for 
June in Pittsburgh had been cancelled. 

On March 3d a group of about 20 Des 
Moines displaymen held a dinner at the 


Hotel Kirkwood for the purpose of organ- 
izing a local display club. These officers 
were elected: president, Max S. Berck, 
Frankel Clothing Company; secretary, Phil- 
ip W. Doyle, Norman Cassiday, Inc., and 
treasurer, Foster Kesl, Kesl Display Service. 
The Chicago Display Club, in view of the 
cancellation of the P*ttsburgh convention of 
the International Association of Display 
Men, contacted [ADM officials with the sug- 
gestion that it be held in Chicago instead. 





The Chicago Display Club also appointed 
a nominating committee for the forthcoming 
election. Those on the committee were 
Carl V. Haecker, Montgomery Ward & Co.; 
J. W. Campbell, Carson Pirie Scott & Co.; 
Howard Oehler, Wieboldt’s: L. J. Dwiggins, 
Neighberhood Stores Display Service; Sol 
Fisher, Fisher Display Service, and J. Dun- 
| can Williams. 





MARCH, 1948 


Charles Paine, formerly with Bond's, Mil- 
waukee, returned to Brill’s of the same city 
as assistant to Vlad Thomas, display man- 
ager. 
| At a ceremonmy ot the Quarter Century 
' Club, intra-store organization ot T. Eaton 


Company, Montreal, Ernest Alin was pre- 
sented with a watch and certificate denoting 
membership in the group. He was first 
assistant to Emile Lemieux, display director 
of the store. 

Frank E. Whitelam announced his retire- 
ment after 46 years in the display field. He 
was display director of R. H. Fyfe & Co., 
Detroit, where he had been for 35 years. 

Leigh Allen, display director and man- 
agement councilor of Macy’s, New York 
City, announced his forthcoming resignation 
in order to establish his own industrial de- 
sign firm. 

Seventeen members made up the newly 
organized Port Arthur, Texas, Display Club. 
Casey Arrendondo, J. C. Penney Company, 
was president. 

Following a revision of the display de- 
partment of W. T. Grant Company, New 
York City, Whitheld A. Morton was placed 
in charge. Prior to joining Grants he was 
at various times with Godchaux Clothing 
Company, New Orleans; Namm’s, Brook- 
lyn, and was display manager of Wallach’s, 
New York City. 


Following the resignation of Langdon 
Matthers, Clyde Learnerd was appointed 
display manager for Lamson & Hubbard, 
Boston. He had been with R. H. White 


Company, of the same city. 

Top awards in each of the three classi- 
fications of the national and Save’ 
display contest were won by the following: 
Arthur L. Squires, Stauber, Inc., Decatur, 
Ill.; Robert A. Aitman, Damon's, Mason 
City, lowa, and Mary False, S. H. Kress & 
Co., New Orleans. 


“Sew 


The appointment of William P. Gruning 
as display director for Rothschild Brothers, 
Ithaca, N. Y., was made known. He formerly 
held a similar position with Virginia Dare 
Stores, Detroit, and at one time was assist- 

















—This window by R. M. Long, Greenfield's, St. Louis, is a reminder that summer displays are not far 
off. The display is an excellent example of good forming, all too rare in men's wear presentations— 
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Eaton Grass Mats add a lifelike outdoor touch merchandise — are available in fifteen sizes 
to any display, making it a proven sales-stimulator. They from your display jobber. For that extra touch that counts 
provide a firm and colorful base for your so much, rely on Eaton Velvety Grass. 
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The “Vel Pac 


_ GRASS MAT DISPLAY PACK 





Three 3’ x G6’ grass mats per 
“Vel Pac.’’ Four ‘Vel Pacs’’ 
to a bundle. A new and con- 
venient way to buy and store 
Eaton Velvety Grass that has 
struck a responsive chord with 
display-minded merchants. 

















NO MATTER WHAT YOUR PRODUCT, EATON jileety WILL HELP SELL IT BETTER 
Eaton Bros. Corp. Hamburg, N. Y. 
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ant display manger at Himelhoch Brothers, 
of the same city. 

KR. EK. Collier was promoted to display 
manager of Pollock Stores Company, with 
headquarters at the Arcade Department 
Store, Fort Smith, Ark. He had been 
sistant display manager there for the past 








as- 






three years, and succeeded Harry Coughlan, 








who resigned in order to open a display 
service. 

\l Blaha, Fritzel’s, was appointed first 
vice-president of the Milwaukee Display 










Club. He replaced Robert Borman, who 
lett the city in order to head interior dis- 
play tor the H. C. Prange Company, Green 
Bay 

Following the resignation of Maynard 
Hicks, who became head of display for 





\tlanta, W. F. Alexander took 


Regenstein s. 






over the display job at Ivey's, Asheville, 


N. C., in addition to his duties as adver- 
tising manager. 
Mrs. Laura Wallbridge announced her 


resignation as display director of Bullock’s- 
Downtown, Los Angeles, thus leaving the po- 
sition had held for 19 years. She 
planned on doing consultant work, promo- 
tional planning, and special designing. John 
Miles, who had been with the display de- 
partment tor the past five years, succeeded 
her. 

a &. 


Rich's. 


she 


Putnam joined the display staff of 
Atlanta, as first assistant to Frank 
Pallota, display director. He was formerly 
in charge of display for Halle’s, Memphis. 

F. W. Fallen resigned as display manager 
for The New Ideal, Birmingham, and re- 
turned to Savannah, Ga., to enter the free- 
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lance field. The vacated position was filled 
by Norman T. Harris, formerly of J. Black 
& Son. 


Louis G. Mock, formerly first assistant, 
became display manager for Hens & Kelly, 
Buffalo. He succeeded Burr Nichols, who 
resigned in order to enter the free-lance 
field. 

Norman Feldhaus was named display 
manager for the new Cincinnati unit of J. 


C. Penney Company. He was formerly in 
charge of display for The Big Store, of the 
same city. 





Pacific Coast Office 
Opened By Reflector 

Reflector-Hardware Corporation, Chicago, 
announces the opening of a new Pacific 
coast ofhce, showroom, and warehouse at 85] 
South Angeles street, Angeles. 
Roland Lipton, of the executive sales staff, 


Los Los 
has been named to head the new branch for 
the well-known manutacturer of metal mer- 
fixture equipment. 

that 


store 
facilities 
to retailers will 
counseling service on store planning, re- 
modeling and modernization; photographs, 
slides, and illustrations of actual store lay- 
outs, and a cross-section of the equipment 
available from the company. 


and 
the 


chandise 
Among 
available 


be made 
be a complete 


will 


Display Factor Announces 
Daughter's Engagement 

Frank Dubin, A. Lutz, New York City, 
and Mrs. Dubin have made known the 
engagement of their daughter, Miss Kivette 
Francis Dubin, to Harry Carl Benton, New 
York City. They will be married in June. 

The future bride, an alumnus of the 
University of Miami and New York uni- 
versity, 1s an instructor at the Woodmere 
academy, Woodmere N. Y. Benton, an ensign 
in the U.S. Coast Guard Reserve, graduated 
from New York university and cum laude 
from the same university School of Law. He 
is associated with a law firm in New York 
City. 





Display Firm Damaged 
By $120,000 Fire 

Police and fire authorities in Indianapolis 
are trying to track down an arsonist sus- 
pected of setting fire to a building occupied 
by the Display Supply Company at 124 
South Pennsylvania avenue. The total dam- 
age to the building amounted to about 
$120,000 according to newspaper reports. 

Ray C. Miller, of Display Supply Com- 
pany, was back in business next door to his 
former location a short time after the fire, 
and commented: “It will only set us back 
a week or so.” 


Brochure Is Available 
On "Line-O-Scribe" 

A handsome brochure offering information 
on “Line-O-Scribe” sign-making machines 
is available without charge from the manu- 
facturer, The Morgan Sign Machine Com- 
pany, 4510 North Ravenswood avenue, 
Chicago 40. The brochure contains tips on 
the use of printed display signs in retail 
stores. 
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Chicago Artist Wins 
POPAI Design Contest 

A pinwheel-type design, which can be pro- 
duced in a wide variety of materials and is 
readily adaptable to color, light, and motion, 
will serve as the basis for the overall decor 
at the Point-of-Purchase Advertising Insti- 
tute’s 12th Annual Symposium and Exhibit 
next April 15-17 at the Sheraton-Astor hotel, 
New York City. 

The eye-catching symbol was selected out of 
a special national contest in which leading 
artists and designers in the display industry 
depicted their visualization of the action ex- 
pressed in the theme of the 1958 show, “Dis- 
plays Move Merchandise.” 

Contest winner is Gabryel de Million-Czar- 
necki, representing the Specialty Division, De- 
sign Laboratory, of the Container Corporation 
of America. A native of Poland, where he 
was educated at the Academy of Fine Arts 
and the Institute of Design, Czarnecki has an 
extensive and varied background in the art 
held, as a lecturer, instructor, and painter as 
well as creative designer in the merchandising, 
display, packaging, and advertising fields. 

At the 12th Annual Symposium & Exhibit, 
all of the contest entries, as well as the win- 
ner, will be on display as an example of the 
fine artistic and creative talent available in 
the display industry. 


Pharmacists Offered 
New Store Decoration 

The traditional symbols of the profession 
of pharmacy, handsomely reproduced in 
dimensional vacuum-formed plastic, are 
being made available to the pharmacists of 
America by Owens-Illinois, maker of pre- 
scription containers. Created by W. L. 
Stensgaard & Asociates, Inc., Chicago, they 
are finished in brilliant gold and white on 
a soft grey background, centered in beveled 
frames. They are designed for either wall, 
window, or easel display, or can be used 
individually or in mass groupings on the 
walls of prescription departments, on 
counters, or for window displays. 


Barthelmess Opens 
New York Showroom 

Kurt Barthelmess, of the Adolph Bar- 
thelmess Company, Nurenberg, Germany, 
has opened a showroom in New York City 
in conjunction with Frankel Associates, 
Inc., at the latter firm’s address, 50 West 
45th street. 

Barthelmess is one of the leading German 
displaymen and is quite well known, both 
in this country and in Europe, for his dis- 
play work for the Kaufhaus Department 
Stores. 


Karl Kayser Dies 
Of Heart Attack 

Karl Kayser, of J. C. Penney Company, 
Lima, Ohio, died ot a heart attack on 
December 31. 

After graduating from the Koester School 
of Display in Chicago, Kayser joined 
Patterson's, Findlay, Ohio, in 1929. Other 
firms with which he was associated at 
various times prior to joining Penney’s were 
Lasalle’s, of Bowling Green and Toledo: 
Joseph's, in Fremont, Ohio, and The Leader, 
Lima. 
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BULKLEY DUNTON & CO., INC. 


Bulkton Display Division 
CORRY 2-8257 CORRY, PENNSYLVANIA 
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Sutherland Is Feted 


On Retirement 
After 47 years in display, Dan Sutherland 


director ot The ; 
Vancouver, B. C. 
merchandise dis- 


has retired as display 
Eaton Company, Ltd., 
Members of the Eaton 
play staff and their wives gave a farewell 
dinner to honor Sutherland and Mrs. Suther- 
William Hepplewhite, his suc- 


land, with 
















— Dan Sutherland — 


cessor, as master of ceremonies. The couple 
vas also tendered a dinner by the Eaton's 
Managers’ Association. 

\ special edition of The Vancouver Sun 
store, with the 
front page giving an account of Sutherland's 

and with 
including the 


was arranged tor by the 


achievements 
friends, 


display messages 





leuten- | 


} 


ant-governor of British Columbia. The third | 


page was devoted to a spread of 
graphs of a number of his displays. 

Born in 1892, Sutherland 
began work in the department of 
David Spencer, Ltd., Nanaimo. A year later 
he was transferred to the Vancouver store 
and the window display job for which he 
was to become internationally known. In 
“merchandise was piled 
cordwood in the windows,” according to 
Sutherland, and the only concession to the 
artistic was in the spring and fall. A trip 
to the country tor pussy willows was made 
in the spring and another for autumn leaves 
in the fall. At Christmas time the big store 
well would be decorated. 

When Eaton’s took over the Spencer re- 
tail operation a complete remodeling of the 
windows took place and Sutherland’s dis- 
plays immediately showed the effect of the 
improved facilities. Among 
most recent spectacular displays were those 
for “The Littlest Snowman” and for the 
coronation of Queen Elizabeth. 


Victoria in 


shoe 


those days 


some of his 


The Sutherlands are now enjoying a long 


rest in California. 





Charleston Firm Appoints 
Dorothy Dykes Display Head 

Succeeding A. E. Evans, Dorothy Dykes 
has been appointed display director for J. 
F. Conson & Sons, Charleston, S. C. She 
had been with the display department. 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 


DISPLAY MATERIALS 
For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion. Ask for information. Recommended by 
N. R. D. G. A. 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Austen Display, Inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
In Paper, Wood and Materials— 
Imports from all over the world 








Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 


DISPLAY DECORATIONS 
Display Settings, Novelties, Foliage 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
122 West 26th St. Al 5-9620 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 


DECORATIONS 
Imported Novelties, Settings 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 





Kenbury Glass Works 
132 West 14th St. Tel.: WA 4-3186-7 
Glass Domes, The Sea Beckons, Prisms, Apoth- 


ecary Jars, Glass Bubbles (colors, clear, 
iridescent), Mobiles, Wire Goods, Basketware. 





A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Dispiay Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 





50 West 22nd St. OR 5-1280 
Mileo Mannequins 
7 West 36th St. WI 7-7618 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 





Miya Company, Inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


Plastic Fabricators 
127-129 West 24th Street 


Designers — Manufacturers 
METAL - PLASTIC 
DISPLAY FIXTURES 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 





WA 4-9124 








Louis Schneider Corp. 
& East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Flair Plastic Mannequins Co. 
15 West 18th St CH 3-3626 
One of the World's Largest Mfg. of 


PLASTIC MANNEQUINS 
Wigs — Export -—— Repairs 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
136 West 31st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 
































D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





SAVE TIME — 


DO YOUR DISPLAY BUYING 
IN NEW YORK CITY 
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Making Buying Easy 


’ dame | N a continuing effort for better service to 
the consumer and the retailer, Cluett, Pea- 


REDUCES COST-IMPROVES 
THE QUALITY OF YOUR 
CUTOUT WORK 


CUTS DESIGNS OF ANY SIZE IN AL- 
MOST ANY SHEET MATERIAL ,. . 
The Cutawl starts cutting anywhere — 
makes its own starting hole. The mate- 
rial remains stationary; only the Cutawl 
is moved. Exclusive “swivel blade ac- 
tion” makes cutting even intricate de- 
signs almost effortless. Requires little 
training to operate. 


EXCLUSIVE FEATURES 
Faster Cutting Speed 


© 
® New Hi -Power Drive 

@® Lighter Weight 

@® Adjustable Guide Handles 
® Front Panel Blade Controls 
. 


Recessed Guide Lights -- 
Dust 


® Rugged, Compact Design 


Blower 


38-We 
dealer. 


sheet 
Actual 


Write tor catalog price 
and name of local 


demonstrations given on request. 


INTERNATIONAL REGISTER CO. 


2622 W. WASHINGTON BLVD 
CHICAGO 12, ILLINOIS 





body & Co., New York City, is offering 
a new packaging and fixturing program, revo- 
lutionary for shirts, sport shirts, underwear, 
ties, handkerchiefs, and other men’s furnishings 
lines. 

A combination of packaging and fixturing, 
in-store tests for the past year have proven 
conclusively that the program provides the 
means for prompt and efficient consumer serv- 
ice. Stocks are always forward, classified, and 
readily available for speedy selection by cus- 
tomers. The program builds bigger books for 
sales people. 

Retailers are provided with department uni- 
formity, more sales per square foot of floor 
space, and increased turnover. Soilage mark- 
downs are eliminated and volume and profit 
increased. 


ARROW SHIRTS + 











The new “Arrow-Master” fixtures are the 
important basic control of this system, designed 
and produced for retail stores with the ap- 
proval of Cluett, Peabody & Co., by W. L. 
Stensgaard & Associates, Inc., Chicago. They 
are available in two-tier showcase height 
units, three-tier floor units, and in all wall 
area units. New sectional baskets of brass 
plated finish, with expanded metal bottom for 
self-cleaning, present the merchandise by 
collar style and size range. 

The three-tier dress shirt fixture has 21 
sections, holds 105 shirts on display, 
separated into 17 of the most popular size 


open 


—Above, several of the three-tier fixtures 

arranged to form a complete shirt bar 

Below, the number of shirts open-displayed is 

limited only by the amount of wall space 
available— 


sue a AV 
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WOOD HOOPS J-1012 
l"" wide—I" thick 

' Dia. $2.85 ea. 

' Dia. 3.25 ea. 

" Dia. 3.85 ea. 

' Dia. 4.45 ec 


REED HOOPS J-1013 


Approx. |" reed 
' Dia. $2.65 ea. 
' Dia. 2.80 ea. 
' Dia. 3.30 ea. 
am O] TB 4.05 ea. 


WOOD TRIANGLES 
J-1070 
I’ wide—I" thick 
15" $2.95 ea. 
23" 3.55 ea. 
28" 3.95 ea. 


WOOD HOOPS J-1002 


4g wide—'4" thick 
3” Dia. $12.50 per C 
6" Dia. 15.00 per C 
—_ 10" Dia. 24.00 per C 


22" Dia., 1%" thick, 
f 1'%4"' wide. $12.00 Doz. 
V WOOD OVALS J-1068 
. Ye" wide—'4"" thick 
se $12.50 per C 


% 31T7' 15.00 per C 
6" x 12" 17.50 per C 


avid hamb CIOED inc. veo er 


groups, provides extra bins for the most popu- 
lar sizes, and space for 112 shirts in storage. FO R E Vv E R G R E E N "W 7 g ” 
Kach shirt is contained in a see-through pack- 


age with copy which identifies the product, 


gives brand style information, tells the com- N e We £ 99 
plete consumer benefit story, and gives the 
important selling features of the product. All | 


the information the customer wants to know, | 
including the price, is accurately told and | : 
easily read. | 4 G RASS MATS 


This store-tested method of selling prevents 










































loss of sales through “out of stock” and “can 
not locate,” and makes customer selection easy. 
lt eliminates lack of exposure and puts the 


Forevergreen “78” Grass Mats now have all the 
brightness and sparkle of new spring grass on 


a as ay —: vy retal elr new, 
merchandise where people can buy it. The S Suse) day ind they retain th 
system arranges the merchandise in a manner improved color beauty longer — they're the 


: a: ie . ’ . -* . . ; Oxo 
that simplifies stock control and makes it best in display grass for 1958. 
possible for each sales clerk to handle many : : = 
more sales each day. And these new “Sunshine Green” Mats have all 
the famous quality construction features that 


have made Forevergreen “78s” famous — 


The same type of fixture can be used 
throughout the department to hold related 


merchandise such as underwear, jewelry, gift 11% larger than ordinary mats 78 row 
SN i See oe agg sic quality instead of 72 no unsightly parallel 
FOL O e section. d ree or ‘ Ss , 
. rows — roll hemmed ends mildew-proofed 


also offered and department layout service to 


7 , and flame-proofed. 
assist stores with experienced designers. 


Order standard or special mats or in 
rolls. Carried by all leading jobbers. 


NADI Headquarters 
At Hotel New Yorker 

The national Association of Display In- 
dustries has established its permanent New om Se ae ee ee an. Sen 
York City headquarters at Suite 419, Hotel 


New Yorker, Eighth avenue at 34th street. | The JOSEPH NM. STERN Company 


The phone number is LOngacre 3-1000, 


extension 419. Gabriel Valenti, recently 1968-74 East 66th Street @ Cleveland 3, Ohio 
appointed managing director of the as- |} WORLD'S LARGEST MANUFACTURER OF DECORATIVE GRASS 


sociation, is in charge. | 
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_ WHEELBARROW PLANTERS 


Low Cost 


PLANTERS 
PLANT BOXES 











Portable Picnic ice Chests 















CARLISLE MF 





r- | rs | i | « e 
Reet AE a Ae a Na. 


DEALERS! PREMIUM 
BUYERS! Send for our 1958 


CATALOG 


Mestreted cre over 99 Prometioneily Priced 
Meouseweore, Herdweore & Gorden Supply items. 
Terrific Premiem items, too! Write tedey. 


PLANT STANDS 
® 


SEND FOR OUR 
CATALOG 


Through 
Your 
Wholesale 
Distributor 
or Write 
Direct 









G6. CO. © 109-135 MEEKER AVE. @ NEWARK 12. N.J. 



















FREE! 


“Make Mine King- 
" "Stat Tips” 
Photo Price List 


Mural "Photolog™ 











Planography Price List 


For More EFFECTIVE Displays 
and LOWER Cost! 





You'll like our new price lists for 
display pieces by Photography, 
Planography, Photostat, and 
Photomural reproduction . . . chock 
full of ideas to bring your displays 
to life faster and more 
economically! 


New discount policy cuts costs 
and provides wider choice of 
versatile mountings. 


Plan a Happy New Year with your 
RCS Display Idea Kit! 








Size" 






DIVISION OF 
RAPID COPY SERVICE, INC 





123 NORTH WACKER DRIVE, CHICAGO 6, ILLINOIS 
STate 2-5977 


Please rush my FREE Display Idea Kit to: 


Name— 
Company— 
Address 
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FLASHERS 


Since 1900 


Force Attention, Increase Advertising Value 


REZH2ERS 
® ELECTRIC COMPANY 


3055 RIVER ROAD RIVER GROVE, ILL. 











"Karpen Korner" Aids 
Furniture Display 


A versatile “Karpen Korner” floor display, 
planned for use as an island, in a corner, or 
against a wall, is being offered retailers by 
the Karpen Furniture division of Schnadig 
Corporation, Chicago. 

Designed in fine walnut and other durable 
materials for permanent use compatible with 
even the most luxurious store interiors, the 
display was created after extensive dealer re- 
search to determine the type of display most 
useful to the majority of retailers. 

Available to Karpen retailers on a coopera- 
tive plan under which a store’s purchases of 
Karpen furniture can completely pay for the 
permanent display, the “Karpen Korner” is 
part of an expanded program of in-store sell- 
ing aids for retailers, Henry Woods, Karpen 
sales manager, said. 

Complete product information, and a cut- 
away chair showing the durable Karpen 
“Steelace” construction, make this eye-catching 
display a_ self-selling unit. Customers can 
even pre-select their favorite designs from 
the complete picture catalogue resting on a 
handy reading-shelf mounted in the display. 
Also included in the display is a plaque certi- 
fying the store as a franchised Karpen dealer 
with especially trained salesmen to advise the 
homemaker. 





Sputnik Display Wins 
Westinghouse Contest 

First prize of $500 in the Westinghouse 
“Shape of Tomorrow’ dealers window dis- 
play contest has been awarded to Bernie 
Goldberg’s Oak Lawn Home Appliances, 


Dallas. Covering approximately 400 square 
feet of space, the display featured a re- 
volving earth satellite and “beep-beep” 


radio signals. As the small satellite in its 
orbit reached the of the viewer the 
“W” in the Westinghouse signature lighted 
up. A loud speaker outside the window 
enabled the viewer to hear the radio signals, 
which became louder as the satellite came 
into view and fainter as it passed around 
the 36-inch earth and away from the eye. 

Barrows Furniture Company, Phoenix, 
won second prize of $250. Four honorable 
mention prizes of $100 each went to Central 
Maine Power Company, Augusta, Me.; 
Murray’s, Paoli, Pa.; Ohio Edison Company, 
Akron, and Tip Top, Inc., Winter Haven, 
Florida. 
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Business Is Formed 
By Norman Sansom 

Following his resignation as_ display 
manager at Hartley's, Miami, Norman F. 
Sansom has opened a firm known as Deco- 
rama, Inc., at 3618 Northeast Second avenue, 
in the same city. His services will include 
parties with themes, window and _ interior 
display, black light specialties, and fashion 


show sets. 





Pioneer Display 
In Larger Space 

Aiter 40 years on 36th street, New York 
City, Pioneer Display Fixture Company, 
Inc., has moved to larger quarters at 149 
West 38th street. 
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SUMMER PROVING GROUND 
[Continued from page 15] 

















lowed by katongas—the little kites that 
cannot fly —-in colors of mustard and green. 
These were suspended from the ceiling, and 
furnished the design used throughout to 
identify the store-wide nature of the pro- 
motion. 

The merchandise, consisting of many 
pieces of paraphernalia associated with 
laundering and ironing, was set to signify 
that it had been recently in use. 

The positive and negative approach 
through the colors of black and white was 
taken to present resort fashions at The 
May Company-Downtown, where Stanley 
Thompson is the display director. 

White and black merchandise only was 
used throughout the promotion. One side 
of each window displayed a white fashion, 
completely accessorized in white against a 
black panel and a half-round floor covering. 
The opposite side showed a black fashion 
with matching accessories against a white 
panel and floor piece. Both panels were 
joined by black strands of string that were 
stretched tightly from the ceiling to the 
floor, and were about 3 inches apart. 

A reader equally divided in black and 
white had the word “Positive” hand-lettered 
in white on the black portion and “Negative” 
in black on the white section. The reader 
centered the two scenes and was placed 
slightly forward of them. Clear spots dra- 
matically accented the colors and design of 
the fashions. 


The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 





An exceptional foundation window at- 
tracted shoppers at the Broadway-Holly- 
wood. Richard Simison, display manager, 
created a classic atmosphere for the gar- 
ments by using Greek columns in_ white 
with black shadowing. In dramatic poses, 
mannequins wore light foundations over 
black leotards. The extreme contrast ac- 
cented the foundation alluringly. 

Strewn on the floor to the left were boxes | 
identifying the brand as well as the actual | , ; 
foundations in the four different colors and ry | & The Bliss STO-WAY Grill has been de- 
the two styles. A large black reader with rt | signed to give maximum variety and 
white lettering listed the pertinent informa- | speed of trimming in the minimum space. 
tion. = 

Formal wear prevailed at May Company- 
Wilshire, where Barry Snider is the display 
director. Against a background of black 
panels decorated with bits of mirror to 
form two different type chandeliers, an 
exquisite formal, beautifully accessorized 
adorned each window of the fashion bank. 
The use of clear lighting which picked 
up reflections from bits of mirror enriched 
the garment with a glittering accent. Practically every branch store built within the last five 

Pink cup shades covered the individual years has been equipped with the Bliss SEELINGRILL. 
lights of the chandelier on the lower panel 
for a touch of warmth. 





Please write for complete information. 








SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 
1, and it will have prompt attention. 


BiiSS DISPLAY CORPORATION 


37-21 32nd STREET e LONG ISLAND CITY 1, NEW YORK 
EXeter 2-3890 








MARCH, 1958 
















































The 


is 


— 








isp 





lay 
orlad 








Display‘s Great Monthly Digest 


SERVICE 


DISPLAY 
be glad to supply the latest authentic informa- 
tion about 
which you are interested. 
your needs listed on this blank, write a sepa- 
rate letter. 
you want on file, we'll find out for you. 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 
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WORLD Service Bureau will 


the display line in 
If you do not find 


anything in 


If we do not have the information 
Avail 


Air Brushes 
Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 


= Background Colors 


Black Light 
Bulletin—Directory Boards 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 

Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Fixtures 
Display Forms 
Display Letters 
Display Racks 

Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Flagt and Banners 
Float Decorations 
Foils 

Glass Specialties 
Grass Mats 

Hosier & Shoe Forms 
Lithographed Displays 
Mannequins 

Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Motors 

Mouldings 

Natural Foliage 


| Paper Sculpture Displays 


Papier Mache Specialties 
Photographic Blowups 
Plastics 

Plywood 

Price Cards—tTickets 
Price Ticket Holders 
Ribbons 

Sale Banners 

Screens. Display 
Show Card Colors 
Show Cards 

Show Cases 
Socks—Window 
Signs—Brass—Bronze 
Signs—Card Holders 


] Signs—Electric 


Sign Printing Machines 
Sleeve Forms 
Store Designing 
Store Equipment 
Store Fronts 
Tackers 

Time Switches 
Turntables 
Veneers (Imitation) 
Wall Board 

Wigs 

Window Lighting 


[] Do you wish a copy of their catalogue? 
Do you plan to remodel your store soon? 
Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 


CINCINNATI 1, OHIO 
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Medal To 


HE first monthly gold metal to be 

awarded in DISPLAY WORLD's 

International Display Contest for 1958 
has been presented to Frederick Asmussen, 
display director, The Myer Emporium, Mel- 
bourne, Australia, for the above entry 
received during January. 

This window was planned for the opening 
of the store’s Dynasty Shop, featuring ap- 
parel from well known Hong Kong manu- 
facturers. A red chiffon curtain was hung 
for a background, with a gold carpet on the 
floor. The apparel was shown on the latest 
mannequins, who were grouped around an 
8-foot Chinese vase which was filled with 
blossoms. A Chinese goddess sat on the 
table in the foreground. 

The 1958 contest, as in previous years, will 
throughout the entire 12-month 
period and is open to any displayman any- 


continue 


where in the world. It is not necessary to 
be a subscriber to DISPLAY WORLD in 
order to compete. The contest has 99 dif- 


ferent classifications, making it possible for 
display in practically kind 
enterprise to enter. 


people any ot 

At the conclusion of the contest on Decem- 
ber 3lst of this year, entries in each classifi- 
cation will be judged; gold, silver and bronze 
medals will be awarded for first, second and 
third places, respectively, in each classifica- 
tion. First place in each division will carry 
with it three points, second two, and third 


—This display by Frederick Asmussen has been 
selected as the best entry received during the 
month of January in the International Display 
Contest for 1958. The 
selected to announce the opening of his store's 


Chinese theme was 


Dynasty Shop— 





Asmussen 


The who the highest 
number of points in the entire contest will 
receive a beautiful gold plaque as sweep- 
stakes prize, and the next three highest will 
receive, respectively, gold, silver, and bronze 
plaques. 

As in past years, each month a gold medal 
will be presented for the best entry received 
during that period of time. These monthly 
awards have no bearing on the final results. 

Entry in the affair is made by means of 
black and white photographs, preferably 8&8 
by 10 inches in size, although smaller ones 
will be accepted. Pictures must un- 
mounted. On the back of the photograph 
should be listed the displayman’s name, his 
city, address, and the 
under which it is to be entered. 
graphs will be returned. 

The contest which was conducted in 1957 
had a total number of entries amounting to 
4.626, coming from all parts of the world 


one. person scores 


be 


classfication 
No phe TO- 


store, 


and establishing a new record. The top 
award, the sweepstakes prize, went to 
Joseph T. Sjursen, Frederick & Nelson, 
Seattle. First place was won by Harold 


McLaren, The Bon Marche, also of Seattle, 
while went to Frederick Asmussen, 
The Myer Emporium, Melbourne, Australia. 
Third place was won by Virginia Paxson, 
Marshall Field & Co., Chicago. 


second 
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Stanley Cohen Admitted 
To Cohen Company 

Art R. Cohen, president of the Art R. 
Cohen Company, Pittsburgh, has announced 
that his son Stanley S. Cohen has become a 
partner in the firm after completing his 
army service. He will have charge of sales 
promotion and advertising, a field in which 
he majored during his college career. 
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TOAST FOR MANHATTAN 


[Continued from page 25] 


mat. The mannequin wore a vivid orange 
dress, with orange shoes, orange beads, and 
rhinestones earrings—a nice contrast to 
the brown. Legend on the copy strip at the 
window front was “Oriental Import — our 
own B. H. Wragge designs — sports clothes 
with an Eastern flair.” 

Paul Vogler, window display director for 
Lord & Taylor, focused his display spotlight 
on a variety of winter vacation scenes in a 
series of settings, using the themes: “Some 
like it South—”’, “Some like it North—’, 
“Some go to Sea—”, and “Some like it 
West —”. Each had an appropriate back- 
ground, atmosphere, and, of course, manne- 
quin attire. For the display to build up the 
theme “Some go to Sea,” moving scenes 








behind the porthole openings of the simu- 
lated ship gave the feeling of motion as 
though the ship on which the mannequins 
played or lounged was being rocked by 
gentle waves. 

Full caption for the window illustrated 
read: “Some like it North—where skiing 
is living and savoir vivre means snow- 
worthy clothes — or, every girl for herself! 
A skier’s collection on the Sports Floor, 
Fifth.” A small card on the window ledge 
said, “The ski equipment, courtesy of Alex 
Taylor.” 

The window was turned into a cozy, 
rustic ski resort lodge. The floor was 
painted brown and covered with a fur rug 
of brown and white. Weathered wood panels 
formed walls at either end of the window. 
A huge fireplace and mantel covered the 
backwall, constructed of grey stones and 
cement. Great logs were held on heavy, 
ancient andirons in the fireplace and flick- 
ering red lights simulated a glowing fire. 
Above the mantel branching antlers sup- 
ported crossed skis. A brass-footed bucket 
in one corner held copies of Vogue and 
Harpers. Two brown chairs were placed 
one to each side of the window area. Cush- 
ions—two rose, one grey—were lying 
casually on the floor with a heap of books, 
as though someone had been sitting there 
browsing through the books. A cigarette 
package, opened, a_ halt-filled bottle of 
coke, a couple of china cups, and a paper 
cup were casually on the mantel. Another 
cup, black iron pot, and a pewter mug were 
on the hearth. 

Five mannequins were posed in the setting. 
One, leaning against the left wall, wore a 
ski ensemble in beige with black boots. 
A second mannequin, standing looking into 
the fire, wore red trousers, red slippers, 
and a pink sweater with a red _ collar. 
Near her, leaning against the mantel, was 
a third figure who wore a blue ski ensemble 
with black boots, and held a pewter mug. 
A fourth mannequin, at the right, had ap- 
parently just arrived from the ski trail, for 
she was tracking in snow with her heavy 
black ski boots. She wore black trousers, 
black mitts, white jacket, and carried her 
skis. Seated on the floor was the fifth 
figure who wore chartreuse trousers, a char- 
treuse sweater, and white shoes. Near her 
on the floor was a wooden bowl heaped with 
apples, a pewter mug, and a pack of cigar- 
ettes. A magazine lay open on her lap. 
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“S/GNPRESS’ 


eS 
‘Tye ¥ 
SHOW CARD AND POSTER MACHINE 


yet Feat?! SPEED----SIMPLICITY 
a LOW OPERATING COST----LONG LIFE 


MODEL "A" "532° goer 
With new “Magnetic” type ; /) : 
They're Reversible 













lock up. Greatest advance- 
ment in sign machines within 
last 25 years. SPEEDS UP 
OPERATION) and provides 
complete flexibility of type 
arrangement. 


MODEL "B" 


A medium priced sign ma- 
chine using rubber type. Pro- 
duces high quality signs at 
low cost. 

Many national chains have 


from 50 to 500 or more Sign- 
press machines in use. 





MODEL A — 14x 22 
MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. — BOX C-144, ADRIAN, MICH. 








The Newest in Mirrors 


Like SEACREST 
a Multi-Color ANTIQUE MIRROR 


Touch It’s new and terrific 


A\dd a new high fashion accent to your displays. 
of Dramatic and in excellent taste. Words defy the 
description of its beauty. Best way to find out 
how you can use Seacrest is to write for free 


Magic samples described below. 


leading 

patted GLASS & MIRROR CO. 
412 East 59th St., New York 22, Phone PL 9-7866 

for We also manufacture transparent mirror for special effects. 

unusual 





Mr ce 
esas FREE SAMPLES aye 






Large samples of actual 
SEACREST mirror, full 
color card and price list 
are yours for the asking. 


























“FAIRWAY GREEN’ 


GRASS MATS 


- STANDARD 3 ft. x 6 ft. 


.20 





EACH 
NOW, just in time to brighten your spring displays— $39 00 
(and brighten your budget) Art Cohen Co. is quoting . 
the lowest prices on green grass mats —in all sizes! LisT 


Natural-looking extra thick grass mats, with 72 rows 3 10 #t..$ 6.60 5 ft. x 15 ft.. $16.50 
of turf stitched to durable burlap and with hemmed 3 ft. x ISft.. 9.90 6ft.x 6ft.. 7.95 
edges —so lush and realistic looking. All grass mats +4 x30 ft. 19.80 6 ft.x 10ft.. 13.20 
x 
5 ft. x 


0 
5 
are guoranteed full size, flameproof and mildewproof. +s Ry ahd Aaa oe 


Order now at the lowest prices! 36 in. Diam.. $2.25 


GREEN GRASS SPRINKLINGS 
3 ib. Carton $2.50 
(Covers approx. 40 sq. ft.—I in. thick) 


fe ART R.COHEN CO. 


Mail orders filled immediately 810 PENN AVE. « PITTSBURGH, PA 

















NEW for Spring 
CALART 


Fruit for Displays! 














Just created — luscious new fruit that seems alive at a 
glance ... at a touch! Shaped and fashioned with the same 
sensitive artistry that created the fast-selling CALART 
grapes, these all-new creations include extra-large grapefruit, 
cantaloupe and pineapple. Order today — and get bigger- 
than-ever profits this spring! 


Write for the big, new CALART spring catalog of 


flowers, fruit, fern and foliage! 


CALIFORNIA ARTIFICIAL FLOWER CO. 


400 Reservoir Avenue, Providence, R. I. 
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Unusual and interesting household linen 
settings pointed up January Sales at B. 
Altman, where Louis Villela is director of 
display. For one window Mr. Villela used 
pale blue Moroccan style arches to carry 
out a theme reading “Table linens are dra- 
matic in intense Moroccan colors —.” Small 
tables arranged through the window area 
were dressed with vividly colored table 
cloths, and appropriate accessory items — 
a bowl of deep purple grapes, a bowl of 
oranges, etc. 

In a second window from the series, this 
one illustrated, the copy read “Towels fo1 
town and country homes include a Rainbow 
of Colors—as featured in our January 
White Sales.” The floor was carpeted in 
beige, the wall hung with neutral beige 
curtains. On a pedestal in front of the 
curtains was a statue with a rich patina 
bearing on its head a basket heaped with 
bath accessories. From the side of the 
basket dangled rolled wash cloths tied with 
white satin ribbons. Draped in front of the 
pedestal was a fan arrangement of bath 
towels — green, white, rose, pink. On the 
floor in front of the towel ends was a 
grouping of bath accessories. 

Heaps of towels on the floor were ar- 
ranged in harmonizing colors. To the left 
were piles in beige and mossy green; at the 
center were pinks and brighter greens; 
white and coral were on the right. On a 
line strung diagonally through the window 
area were the bath mats, ranging in colors 
from pink and yellow at the front end, to 
the deeper or more neutral tones at the 
back. 

John Liles, display director for Franklin 
Simon, turned the front of his windows 
into an exciting, exotic resort promotion 
The two outer windows of the four had 
Japanese umbrellas on long bamboo handles 
standing upright, while the two center win- 
dows, flanking the store’s entrance, had rows 
of huge Oriental lanterns. Colors were as 
exotic as the props. Captions were: “Adven- 
ture in color — Designer cruisewear inspired 
by the vibrant colorings of the Orient.” 

For the window shown from the series 
the balance of the copy read: “Marigold 
separates by Custom Craft.” All four man- 
nequins were dressed in a vibrant, orangy 
tone, a true marigold shade, and white. 
With her orange slacks and orange print 
top, the first mannequin wore a white hat, 
white shoes, and orange and red beads. 
The second wore pearl jewelry and orange 
print blouse. She carried horn-rim_ sun- 
glasses. The third carried a natural straw 
bag with her orange ensemble, and wore 
orange shoes, strands of pearls, and a 
multi-strand bracelet in orange and red. 
The fourth manequin wore gold bracelets 
and white sandals with orange slacks, and 
an orange print blouse and sash. 

The window floor was covered in black 
cork sprinkled with bits of gold cork. The 
back wall was black. Bamboo poles and 
bamboo slats of the umbrellas were natural, 
and the umbrella tops were yellow with 
details in green. 

With a clever twist on the White Sale 
theme, Paul Vogler, Lord & Taylor, arranged 
exotic settings that suggested tropical winter 
resorts while promoting household linens. 
For a typical display which is not pictured, 
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the window became a desert island. Caption 
read “Just in time—my linens are in 
shreds !” 

The wall was a metallic beige lighted 
with rose. The window floor was painted 
blue, with black outlined waves washing 
up to the sand of the island. Sand covered 
about half the floor area, and on it grew two 
simulated palm trees with white paper cyl- 
inders for trunks, and fronds of cut white 
paper. Texture was indicated on the trunks 
with jagged black lines. Behind the trees 
stood a lacy white woven raffia screen. 
Nearby was a matching white chair, heaped 
with green towels. On the floor toward the 
window ledge was a heap of brown bath 
towels, and across them was flung a brown, 
orange, and white plaid table cloth. A 
sword lay on the table cloth. Nearby stood 
a wooden flour barrel with a heap of green 
and white and pink and white striped sheets 
stacked on it, and atop them lay a silver 
and gold telescope. The copy card was 
propped against a white paper palmetto. 

On the water lay a raft made of white 
paper cylinders lashed together with rope, 
and white oars. A mannequin wearing a 
costume of green wash cloths for a bra, 
an orange towel sash, striped trousers, and 
a white hat with yellow plumes, sat on the 
raft. With her were piles of linens, along 
with a white suitcase and an old brown 
trunk, both bulging with linens. A _ pink 
tablecloth trailed off the raft into the 
painted water. 

Two other mannequins were placed on the 
desert island. A Robinson Crusoe type wore 
a mustard-yellow towel over one shoulder, 
brown toweling cut into points for trousers, 
and a frill at his waist of orange wash 
cloths. On his head was a natural straw 
hat fringed around with browned palm 
fronds. A pink and green parrot sat on his 
bare shoulder, and he held a gun. A woman 
standing back of the copy card wore a 
blouse made of striped tea towels, a short 
skirt of vari-colored finger-tip towels, a 
white hat with an orange plume, a brown 
belt, and rapier thrust through the belt. 





Unusual Prize Awarded 
In Display Contest 

First prize in the national display contest 
sponsored by the Aluminum Company of 
America under the title “Star Light, Star 
3right” has been awarded to Buran L. Jarrett, 
display director of Levy’s, Savannah, Ga. The 
prize consisted of an aluminum chafing dish 
valued at $225— an exclusive creation by 
3ruce Fox—plus 12 Rock Cornish game 
hens from Victor Borge’s farm in Connecticut, 
and an exclusive recipe for Rock Cornish hen 
Waldorf, from the Waldorf Astoria hotel. 








SOURCE SERVICE 


If in any of the illustrations in DIS. 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


1, and it will have prompt attention. 











TWO time-savers for Display and Sign Men 
are the Hansen BLUE-LINE Tacker and the 
Hansen Vest-Kit. Combined, they improve and 
speed up display and sign tacking. 


The Blue-Line Tacker — the latest design — 
is a well-balanced, easy-to-grip unit, with the 
added feature of an easily removable Take-up 


Hansen VEST-KIT fits the vest pocket and 
provides a ready, convenient supply of staples. 
Used in combination with the Hansen Tacker, 
it saves time, steps and staples. INVESTIGATE! 
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This feature improves Tacker perform- 
Provides easier inspection. 





Request Booklet T-40 





A.L.HANSEN MFG. CO. 


504! RAVENSWOOD AveE. CHICAGO 40 ILL 
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NEW, ENLARGED 


DISPLAY WORLD BINDER 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in 
gold, the binder opens flat as illustrated 
for easy reference to the pages of any 
issue. Copies can easily be inserted 
and removed. 


MAKES YOUR COPIES OF DISPLAY 





Exchange difficulties permit the acceptance 


of orders for the UNITED STATES ONLY 


DISPLAY WORLD Cincinnati 1, Ohio 





WORLD MANY TIMES MORE 
VALUABLE 


@ Easily holds 12 copies 
@ Keeps copies clean 
@ Handy for reference 


$9400 


each postpaid 
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MERKLE-KORFF 


Handbook of Ideas 
for getting 
Action into Displays 


Merkle-Korff—the oldest name in dis- 
play turntable manufacture, with over 
25 years’ experience and hundreds of 
thousands of units in service — offers 
this profusely illustrated handbook of 
suggested applications for MOTION- 
DISER Display Turntables. 

20 basic and varied motions that 
can be applied in hundreds of ways 
to dramatize any product or theme are 
fully illustrated and accompanied with 
construction notes and diagrams. 

Capitalize now on the many ways 
of getting dramatic action into your 
displays at minimum expense with 
Merkle-Korff MOTIONDISERS — 
the turntables with unfailing depend- 
ability during long life. 

Ask for your copy of this idea- 
jammed handbook today — Bulletin 
No. 2050, 





MERKLE- 


KORFF 


GEAR CO. 











221 N. MORGAN ST., CHICAGO 7, ILL. 
MOnroe 6-1900 
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(Continued from page 10) 


but as I recall everything turned out all right. 
But that is the reason why I will probably always 
think of Bill Herber first in terms of smoking 
cocktails and second as a displayman-author. His 
book, by the way, can be had from the publishers, 
Coward-McCann, Inc., 210 Madison avenue, New York 
City 16, at a price of $5.95... 


During the many years I have been editor of 
DISPLAY WORLD I have become so accustomed to the 
styles of various well-known displaymen that I 
can run through a stack of several hundred display 
photographs from many sources and identify many 
of the displaymen involved simply by the way they 
did their work. I mention this for one reason 
only -- to show the place of great importance the 
displayman has in building an identity or person- 
ality for his store. If you look over a series 
of advertisements in a newspaper, having had the 
store names covered up, in nine cases out of ten 
you will not be able to match a given ad with the 
store which ran it -=- always with the exception of 
a notable and distinctive few such as Lord & 
Taylor. 


But regardless of who he is, a displayman's 
windows and, to a lesser extent, his interiors 
bear the unmistakable mark of his personality, 
his Knowledge, and his background. And this is 
good, because the shopper comes to associate the 
character of a store with its displays, Knowingly 
or not. Hence it is of the most importance that 
a displayman study his market and be thoroughly 
familiar with the type individual the store 
caters to by its price range and merchandise and 
services. By interpreting his store to them in 
terms they understand and appreciate -- neither 
above nor below their way of thinking or of their 
income bracket -- he catches and holds their 
loyalty. And once again it should be mentioned 
that such loyalty need not be a conscious one; 
the customer simply feels that this particular 
store is the "right" one. I think those in 
display can challenge any form of advertising to 
demonstrate that same power... 


Cordially yours, 


ia? po 7 


DISPLAY WORLD 








STORE-WIDE DISPLAY 
[Continued from page 16] 


birds traditionally for the past six years on all 
spring settings, always in an unusual treatment. 

The floor above had the same color and 
theme, but with different displays. The feel- 
ing throughout the store during this promo- 
tion was one of daintiness and a touch of 
spring in every nook and corner. This way of 
handling display is by no means new to the 
Cleland Simpson Company. Mr. Hines is well 
known in the display field for his all-out 
efforts to further store-wide promotions. Many 
hours of physical and mental toil are neces- 
sary, too, for he personally supervises each 
operation from planning to installation. This 
is not without its rewards, for The Cleland 
Simpson Company is considered one of the 
most progressive fashion stores in the country 
and Mr. Hines one of the leading display 
managers. 

The city of Scranton is not large as metro- 
politan cities go, having only about 135,000 
population but Cleland Simpson—better known 
as “The Globe’—draws on an area for many 
miles around. It has firmly established itself 
through the efforts of Mr. John A. Noble, who 
is president of the store, as a fashion center 
of the hub, with leading fashion brand-name 
merchandise and a policy of progressiveness. 

A 500-car parking building occupying one 
square block has been erected adjoining the 
store, and many other innovations are in 
consideration for the future. Recently the 
company purchased and rebuilt the Isaac Long 
store in Wilkes-Barre, one of the better stores 
in that city. 

Mr. Hines was practically “brought up” with 
Cleland Simpson, starting as a boy in the 
men’s furnishing department and joining the 
display depart:aent upon his personal request. 
He succeeded the late Kenneth Monahan as 
display director. Mr. Hines has headed the 
department of six for the past seven years. 
He also supervises the six to eight major sea- 
sonal displays for the Isaac Long store in 
Wilkes-Barre. 





Zaria Displays Appoints 
Franklin Vice-President 
Ted Columbo, Zaria Displays, New York 
City, makes known the appointment of 
Warren Franklin as vice-president in charge 
of design in all divisions. Also announced 
is the doubling of Zaria’s production space. 
Joe Meo has joined the administrative 
and sales departments of the firm. 


Kallas To Head Display 
For New Rochelle Unit 


Donald Kallas, formerly display manager 
of Bloomingdale’s branch at Fresh Meadows 
has been appointed display head for the 
firm’s store in New Rochelle, N. Y. He is 
replaced at Fresh Meadows by Edward 
Spires. 





Custom Lighting Fixtures 
Described In Circular 

General Lighting Company, 248 McKibbin 
street, Brooklyn, will send free on request 
a new circular describing the firm’s custom 
lighting fixture service. 
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with This Sensational 
REVOLVING 


COLOR CHANGES 
oe EVERY MINUTE 






INTERIOR, 


PERFECT Fop 
~ and any imagi 


SUTDOO WINDOw 





This lantern is 
fascinating to watch . . . 
a tremendous selling AID! 


A rainbow of beacons continuously revolves flash- 
ing its attractive aura. The only limit to its uses is 
your own imagination! Lantern mounts easily by 
its hanging bracket. 10” high, 6” dia. Built like a fine 
watch for years of fool-proof operation. Weather- 


Don't Wait! Get the FACTS! °°" 








At Greater Profit For You 


This great collection of foreign posters 
will put your products in an authentic 
background that will stop traffic and 
hold customer interest at low cost. 


ZWICKY 
Waseide 


Proved by many of America’s great 


stores. 
Mixed Set—Ii4 posters— 

9 countries $10.50 
Mixed Set—7 posters— 

5 countries $ 5.50 
Sports Car Set— 

6 different cars $ 8.50 
Sports Car Set— 

3 different cars $ 4.50 
Children's Set— 

$2.00 each or 6 for $10.00 
Parisian Collection— 

5 different $ 7.50 
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order to meet your own needs 


ERJAYART LTD. 


P.O. Box 311, Oak Park, II! 

















USE THE | 
OPPORTUNITY || oo Disp tT. 


for Vets and Foreign students. The only thorough 
E. xX = H A N G E, professional course in N. Y. C. Free placement. 
REGISTRATION OPEN — ENROLL NOW 
For any WANT AD purpose: | PAN-AMERICA ART SCHOOL 
316 WEST 57th STREET, N.Y.C. PL. 7-0064 
POSITION WANTED Our Graduates are in Demand 
POSITION VACANT 
USED DISPLAY EQUIPMENT 


iitianinmmenptae WANTED | Ww | NDOW DISPLAY 
MATERIAL 


s 
BECKER SIGN SUPPLY CO. 


$4.00 Per Column Inch 
CASH WITH ORDER 319-321 N. Paca St. Baltimore 1, Md. 
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REG. U. $. PAT. OFF. 


TEMPERA 


Ga thot extra “selling snap” into 
your displays, exhibits and cards with 
PRANG Tempera .. . They're live 
brilliant colors . . . They're easy flow- 
ing and work beautifully in brush, pen 
or oir brush. PRANG Tempera will 
not flake or chip off and dries quickly 
to a soft satin finish. 





PRANG DAY-GLO TEMPERA 


is also available! They can be used 
alone or in combination with Prang 
Tempera to create many unusual and 
startling effects! 


Write todoy for free idea Sheets! 


thee American Crayon Company 
Sendusky, Ohio New York 











FOIL & 
FOIL PAPER 








BASE METAL — PUFFING FOIL 


ALL COLORS 


ALUFOIL PRODUCTS CO., INC. 


15 FERRY ST., N. Y. 38, N. Y. 











®WHEN WRITING ADVERTISERS ® 
® PLEASE MENTION DISPLAY WORLD ® 
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MEN'S WEAR DISPLAY 


[Continued from page 13] 


shop has been designed to lead the customer 
right into the store. The designers, who 
including Mr. Swanson, capitalized on a 
handicap. A large support column was 
centered at the store’s front, and had orig- 
inally been midway between two regulation 
style store windows. But the designers used 
the column as background in the window, 
and placed the door off center. A diagonal 
of glass leads to the door, with the window 
opposite a straight line. The customer 
arrives almost automatically at the door. 

The window floor is low and often car- 
peted in sculptured carpeting of a soft grey- 


| green which continues on into the selling 











floor. When open, the window area is vast 
and gives the onlooker a feeling of being 
almost inside the shop. The walls are 
finished in fine mahogany panels, which give 
an atmosphere of richness and quality to 
the store. 

Speaking of the feeling of being within 
the shop, at Christmas time Mr. Swanson 
arranged a very conventional type setting 
with a fireplace in the background against 
the wood-paneled wall, with electric logs on 


brass andirons. Artificial garlands were 
draped over the mantel and trimmed with 
gold ornaments and tiny white lights. A 


matching wreath was hung toward the win- 
dow front, with a trimmed Christmas tree 
at the opposite side. A dark wood lattice 
extended from floor to ceiling just beyond 
the window glass and snow was banked 
between it and the glass. Gift packages 
were placed on the snow, with a copy strip 
which read: “A man’s gift in a man’s 
fashion — At last a truly gracious gift cer- 
tificate—this fine and fragrant gift goes 
with it, compliments of Whitehouse & Hardy 
and a compliment to giver and recipient 
alike.” A male mannequin was _ standing 
near the Christmas tree inside the window, 
which was arranged with gift items to re- 
semble the interior of a lovely home where 
gifts had been opened and strewn about. 
Passers-by were so carried away by the 
setting that they simply ignored the glass 
and were forever banging their heads against 
it. Finally the display staff sprayed the 
glass with snow to remind the viewers that 
it was truly there. And the passers-by did 
more than stop to look. They came in to 
buy. This window did a wonderful business ! 

For another open setting in the same 
window Mr. Swanson used a screen deco- 
rated with heraldic emblems to cut part of 
the view into the store’s interior and then 
carried the motif further by hanging heraldic 
shields on the dark mahogany wall panels. 
Small armored knights were posed on dis- 
players at either side of the window area. 
Deep within the window were planter boxes 
faced with simulated cement blocks, and 
containing growing plants. Merchandise 
was placed on the floor, on displayers, and 
on forms in casual arrangements which gave 
an uncluttered, inviting appearance. 

Mr. Swanson says that in arranging men’s 
apparel he works for a natural, soft look, 
to create a feeling that the garment will be 
easy to wear, comfortable, yet well-groomed 
and with dignity. 

Nautical touches —a fish net, glass floats, 











FEATHERS 


for DISPLAY 
OSTRICH FEATHERS 
all colors and sizes 
MARIBOU in 2 yard strings 


all colors 


Excellent delivery 


SOUTH AFRICAN FEATHER CO. 
1015 Filbert St., Dept. W 
Philadelphia 7 Pa. WAlnut 5-5219 











Rotaseller and Husky 


TURN 
TABLES 


The finest quality 
turn table on the 
market today. 
They will give you wonderful motion dis- 
plays. Write for literature. 


Sold by leading jobbers 


ULRICH BROTHERS 
2923 Agnes Corpus Christi, Texas 




















DISPLAY LETTERS 


“Large or Small — 
We've Got ‘Em All" 


WOOD — PLASTIC 


Perfectly proportioned, distinctively styled 
letters . . . to make your signs and dis- 
plays more appealing, more impelling! 
All in stock for immediate shipment. 
Write right NOW — for FREE illus- 
trated folder and price list! 


SPANJER BROS. 


1160 N. Howe St., Chicago 10, Ili. 
267 Mt. Pleasant Ave., Newark, N. J. 














RUSTIC & 
WESTERN § 
DISPLAYS 


¥%& Rustic Frames 

% Rustic Boxes 

% Bird Houses 
& Feeders 

BIRCH 

Poles & Branches 

CEDAR 

Poles & Slabs 




















USE THE 


EXCHANGE 
OPPORTUNITY 


For any WANT AD purpese: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
$4.00 Per Column Inch— CASH WITH ORDER 
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and copies of Sports Illustrated — pointed 
up a display of sports wear. 

In an earlier setting, lizard skins and a 
stuffed lizard pointed up reptile shoes. Two 
tall growing plants against neutral back- 
ground curtains added a distinctive touch 
to the window. The floor was pebble strewn, 
and near the front of the set a small rabbit 
held a necktie, calling attention to swatches 
of tie material arranged on the floor nearby, 
along with a shirt and tie combination 
placed on a reptile skin. Suits were dis- 
played on forms, one at either side of the 
area, while two pairs of high-fashion shoes 
were set in the slanted window gutter. 

Since Whitehouse & Hardy is owned by 
General Shoe Company, emphasis is placed 
on shoes in all of the seven stores. Two 
typical shoe windows used a minimum of 
props but achieved interest and dignity. For 
one there was a caption which read: “Pre- 
senting our continental collection of news- 
making shoes for men—the Sports Car 
series styled by Johnson & Murphy.” Vary- 
ing height stools with woven tops were set 
in the window area against the floor’s own 
carpeting and wool panels. Four drawings 
of sports cars in varying sizes were stag- 
gered on the backwall. Miniature sports 
cars were set casually through the window 
—one on the highest stool, others on the 
floor. The featured shoes were arranged 
casually on the stools, on the floor, and one 
pair on a displayer atop a stool. 

For the second, this in the Detroit store, 
ties and shoes were featured with a metal 
statue of Mercury, the wing-footed god, as 
the central prop. A long displayer in dark 
wood was extended horizontally through the 


area, with higher, built-out extensions at 
each end of it. At one side was a mounted 
ad from Sports Illustrated for “Slipper-flex”’ 
shoes by Johnston & Murphy. Drapes of 
tie silk were arranged on a displayer and 
on the floor at the opposite end of the dis- 
play. Shoes and ties were arranged on the 
floor, and on display pedestals. A long 
shoe horn on the floor and two pairs of cuff 
links on the displayer completed the set. 


For Father’s Day last year Mr. Swanson 
chose brass grille work panels and greeting 
cards to point up giit merchandise. Copy 
and treatment varied from store to store, 
but the grilles were the background in each. 
For one setting the copy read “For the 
Thank You notes!” In another the copy 
said “No finer message for Father than a 
Whitehouse & Hardy gift.” Greeting cards 
pinned informally near various suggested 
items had different messages: “For Father, 
here’s celebrating your Day.” “Hello, Daddy, 
have fun today.” “Hi Pop, have a wonder- 
ful day,’ and “Dear Pa, Enjoy your day.” 


And the display changes and experiments 
continue. In some displays, no forms were 
used at all and the merchandise was ar- 
ranged on the window floor. 


Recently the huge space at the Fifth 
avenue store was cut up with back screens. 
Later still, frame structures were built in- 
side the glass and the window space broken 
into small shadow-boxes, each with a dis- 
play unit. 


But regardless of the effect used the 
object is to display men’s wear with dignity, 
good taste, and imagination—and always 
to sell. 








—A show-stopper at the recent Chicago Automobile Show was the advanced styling display 
sponsored by the Styling Office of Ford Motor Company. 





black and white bunting, gold-flecked carpet and drapes, and white backwall, the display featured a 
new full-sized "dream" car on a 20-foot turntable under a free-form overhang. A ramp along two 
sides of the display area held six three-eighths scale advanced styling models— 
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Restrained in tone with its alternating 








AROoOW 


AUTOMATIC 


TACKERS 


VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 


GUN TACKER 


Use where lighter, shorter staples are needed. 
Ideal for mounting crepe paper, cloth window 
dressings and wall posters. 





Use where heavier, longer staples are needed. 
tideal for assembling floats, store exhibits and 
show exhibits. 







HT-50 
HAMMER TACKER 


Quickly and securely staples with each blow. 
Ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required. 


, 
















ONE-HAND OPERATION— 
Frees other hand to hold material being tacked. 


FASTER— 
Automatically faster than hammer and nails for 
all sorts of fastening jobs. 


MANEUVERABLE— 
Gets into close corners. Drives staple flush within 
1/16” from any right angle. 


VARIETY OF STAPLE SIZES— 
Arrow staples come in 12 sizes, ranging from 
3/16” to 9/16" leg lengths, for every purpose. 





Sold through jobbers 

Write for catalog 
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FOR MANNEQUIN 
WIGS 


NYLON OR HORSEHAIR 






























Also 
Cute and Whimsical 
EASTER BUNNIES 


RECONDITIONED MANNEQUINS 


LADIES ... CHILDREN'S ... MEN 
Hundreds to choose from... COMPLETELY 
REFINISHED ... LOOK ABSOLUTELY 
NEW! A terrific money saver. 


Write for rn 































WANae Aire 


a 1900 


hens Hangers 
in 
HIGH IMPACT PLASTIC 


(practically indestructible) 








@ All rust-resistant metal parts 


@ All-ways correctly styled 


and sturdily constructed 


Send for illustrated brochure 


BARNEY STEMPLER & SONS, INC. 


28 Norfolk St.. New York 2, N. Y. 
Telephone: ORegon 4-1780-1 
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SUNSHINE IN CHICAGO DISPLAYS 
[Continued from page 19] 


fuchsia, green, blue-green, and pink floral 
print fashions in all-white settings. Another 
series of four (not pictured), “The Shift in 
Silhouette in Blazing Brights,” incor- 
two current fashion trends — the 
dress and the costume effect of 
matching dress, shoes, and tinted hosiery. 
The settings here, too, were all white. Each 


| window contained two mannequins dressed 


| series included pink, 


sack 
blue, 
hosiery, 


silhouette. The 
red, and orange 
and accessories 


in versions of the 


dresses with shoes, 


| to match. 


| display, 
| under-counter 








the same line of tinted hosiery 
Miss Paxson also contrived a clever 
(not pictured). 


Along 


scene Sus- 





pended near the front was a simple soda- 
fountain type counter with four pairs of 
mannequin’s legs neatly tucked under. Each 
pair wore one of the new fashionable tints 
and was draped with a matching skirt over 
the knees and wore a pair of matching 
shoes. It was an eye-catching and taste- 
ful display of what is often problem mer- 
chandise. 


Clement Bradley, Carson’s display mana- 
ger, gave shoppers a glimpse of spring 
fashions. Using panels of decorative fabric 
and radiating lengths of yarns against a 
white background he created a delicate and 
airy setting for the dresses and suits dis- 
played. In the window pictured, drapery 
fabric was used to cover a black-framed 
panel. As accents, small squares of the 
pattern were used at panel corners. 
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A NATIVE NEW YORKER, SAM 
WENT INTO THE ARMY DIRECT 
COLLEGE AND SERVED MORE 
| THAN 4 YEARS IN WORLD WAR 
IL. HALF OF THIS WAS AS 

| PLATOON OFFICER OF A FIELD 
} HOSPITAL IN AFRICA AND. 


EU wre as 
) ON TERMINAL LEAVE HE 
STOPPED TO SAY HELLO TOA 
FRIEND WITH 4 DISPLAY FIRM, 
WHEN HE LEFT, HE HAD A JOB” 
WITH THE SAME COMPANY. 
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CHIC DISPLAY STARTED IN 1951, WITH 


MILTON NASSAU. IT HAS THRIVED AND 
NOW INCLUDES MAKING IMPORTING AND 


MATERIALS. . 


—— 


SAM IS MARRIED, WITH THREE 
DAUGHTERS : TRUDI, RAND | <i iit gar = 
AND A NEW ARRIVAL ee, 

NAMED MERI. ‘ot, 


HE IS ACTIVE IN THE ARMY 7 3 
RESERVE BUT FINDS TIME As 
FOR GOLF, PHOTOGRAPHY 
AND GARDENING . if 
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FROM GRADUATION AT BROOKLYN AS 


TWO PARTNERS, SAM GOLDINGER AND 


\ 
DISTRIBUTING UNUSUAL. DISPLAY NOVELTIES AND A. 
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CHIC DISFLAY CO. 
| NEW YORK. CITY ; 
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Nosegays of aqua and green flowers and 
green ferns were scattered over the panel 
and tied with swags of white ribbon. 
Lengths of blue yarn radiated from the 
lower right corner of the window and from 
the upper left rear corner to the panel. At 
either side of the panel a mannequin stood 
dressed in gray with matching accessories. 
The window card was tied into the scheme 
with a border of the aqua Mondrian-effect 
print and a nosegay of aqua flowers. The 
card read, “Significant Silhouettes for 
Spring.” 
Joe Kries, 
Avenue, 


display director at Saks-Fifth 
used a stunning bridal display to 
initiate his newly refurbished windows. 
With the conviction that attention should 
be centered on the merchandise, Kries lined 
the walls and covered the floor of Saks’ 
windows with light-absorbing black felt. 
Carefully selected lighting on the manne- 
quins and important props made them leap 
into significance while the background 
receded, 

Earthy colors in an antique tapestry be- 
hind the bride and her attendant supplied 


a rich, but unobtrusive, backing for the 
elegant gowns. An antique flower container 
with carved wood pedestal of dull gold 


supplied one lovely accent. A large bouquet 
of white wax roses in the container echoed 
the white of the gowns. Kries used a 
mellowing amber light on the tapestry and 
pink spotlights on one side of the manne- 
quins’ faces and blue on the other to further 
his effects. The results of his careful study 
and work speak for themselves. 





COMING UP! 


National 4-H Club Week March 1-18 
National Home Improvement 

Month March 1-31 
Girl Scout Week | March 9-15 
National Children’s Week March 16-22 
St. Patrick Day... March 17 
National Teen-Agers Day. March 21 
Palm Sunday March 30 
National Hobby Month April 1-30 


Clean-Up, Paint-Up, 


Fix-Up April 1-May 31 





Let’s All Play Ball Week April 5-12 
National Crochet Week 

(tentative) April 5-12 
Easter Sunday April 6 
Army Day April 8-14 
Pan American Week April 8-14 
National Secretaries’ Week April 20-26 
National YMCA Week April 20-26 | 
National Garden Week April 21-27 
National Baby Week April 26-May 3 
Hardware Week May 3 
Child Health Day May 1 
Correct Posture Week May 1-7 
United Cerebral Palsy Month May 1-31 
National Radio Week May 4-10 
Let’s Go Fishing May 10-17 | 
National Luggage and Leather 

Goods Week May 10-17 
Mother’s Day May 11 
Armed Forces Day... May 17 
National Cotton Week May 18-24 
Memorial Day May 30 


(DISPLAY WORLD will be glad to fur- 
nish the name and address of any of the 
sponsors of the above events.) 
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A DISPLAYMAN'S 
BEST FRIEND 

@ holds 150 staples 

@ heavy duty steel 

@ chrome finish 

oe unconditionally guaranteed 








indow Irimmers! 


They have been recommending us for years. You couldn't 
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Mail Orders Filled Promptly 


ART R. COHEN CO. 


810 PENN AVENUE, PITTSBURGH 22, PA. 








REPEATED BY POPULAR DEMAND | 








find a better guide for your next mannequin purchases. 





15 W. 18th STREET 





NEW YORK CITY 











Paramir (A)—dramatic multi-color mirrors 
Paraflex (B)—silver & colored faceted sheets 
Mirror Decor—loose pieces in all shapes 
Mosaic Glass Tesserae—Plastic Mirrors 





the unusual in mirrors by PARALLEL 





Your source for materials, mirror balls, 
and finished units to your specifications. 


Parallel Mfg. Corp., Dept. K, 32 East 10 St., N.Y. 3, N.Y., Spring 7-8787 








USE THE 


Opportunity Exchange 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


$4.00 Per Column Inch— CASH WITH ORDER 

















IMPROVE YOUR DISPLAYS! 


Use GLOWING COLOR EFFECTS 
with STROBLITE BLACKLIGHT LAMPS 


Write for illustrated brochure 


| Stroblite Co. Dept. W, 75 W. 45th St., N.Y.C., % 
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‘QVERTISED TODAY | Store Directory & 


| Bulletin Boards for 
Better Selling! 


Let an Acme board create 
impulse buying with its depart- 
mental listings and your adver- 
tisements. Write today for Acme's 
FREE folder “Selling Through 
Suggestion,” and the latest cata- 
log on directories and bulletin 
boards. 


ACME BULLETIN COMPANY 


37 EAST 12th STREET e NEW YORK CITY 3 











From a 1” x 2” furring strip 
L f | M B EK R to a 12” x 12” Timber. 


Masonite Cut to your specifications by one of New York's 
Celotex LARGEST and most DIVERSIFIED Lumber Companies. 


Mouldings © FAST SERVICE e 


a TULNOY 0 wil’ we 


17 Ridgewood Piace Brooklyn 27, N. Y. 


Glenmore 5-414] 
There are more Special Items in this MODERN Lumber Yard than in any other in New York 








Upson Board 














EASY/ 2 Move 


vA to Store 
























Ease—combined with attrac- 
tiveness—is the secret of 
Ferrocraft's Foiding Cube 
Tables. Each cube interlocks 
with the other for many differ- 
ent arrangements. Folds fiat 
when not in use. Satin black 
or brass. individual cubes 
12:4" x 12%" x 13". 





DESIGNED AROUND YOUR NEEDS! 


For the bold and dramatic or the small scale and precious quolities, 
good taste combined with unmistakable and unique effect — we have 
for immediate delivery o complete line of decorative surface treat- 
ments, paper or fabric. Write for sample books. 


| 
ERROCRAFT | 
Morgantield Kentucky )LAVERNE ORIGINALS 


160 EAST 57th STREET + NEW YORK 22 + Pleza 9-5455 
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orange. A wallpaper which has a pink and 
orange “cookie cutter” pattern covers the 
long side wall. Carpeting for the shop is 
a dark blue with a speckled pattern in 
white. 

The handsome robin’s egg and white 
lingerie section has six large decorative 
screens located one at the end of each 
section of the center cases. 

Actually the screen consists of closely spaced 
thin vertical strips suspended between two 
floor-to-ceiling poles. The hanging area on 
the two perimeter walls is composed of poles 
and light shields. The floor-to-ceiling poles 
taper at each end and are spaced four feet to 
support a rectangular light shield placed 
between them. 

Displays are arranged on top the center 
cases on counter tops, and in cases. 

Centered back of the lingerie department is 
the corset and bra shop, where a display is 
arranged against a background of white 
print sheer drapery. For one display, black 
garments were worn by display figures, 
posed against the sheer white drapery with 
a growing plant. 

The main, central decorative feature of the 
Infants’ and Toddlers’ Shop is composed of 
two large metal display cages which rise from 
the center cases to the ceiling. A grouping 
of panels and boxes is suspended in the cages, 
and graphically treated with bright geometric 
shapes, letters, and numbers—the two col- 
umns of boxes as though large alphabet 
blocks stacked up. The general color scheme 
for this shop is in blue and pale yellow with 
a dark blue and white mixed carpet. 

Child mannequins are arranged in the cages 
with the suspended panels and boxes, along 
with stuffed toys. Other merchandise is dis- 
played on the tops of the counters circling the 
center cases, as well as on the shelves in the 
center case and in the counter cases. 

The children’s shoe department and teen 
shoe shop are adjacent to each other, and the 
end wall of each—facing the other depart- 
ment’s similar wall—has a mural employing 
footprint designs. In the children’s shoe 
section, the footprints on the mural graphically 
designate children’s games, such as _ hop- 
scotch and marbles. That for the teen shop 
wall emloys the footprints which demonstate 
various dance steps. A shadow-box area 
centers the teen mural and houses a display 
of featured shoes. Other display cases are 
placed along the aisle adjacent to the depart- 
ments, and shoes are arranged in and on these 
cases, as well as on display shelves within 
the shops. 

Large openings in the blouse shop provide 
novel and highly visible display areas. The 
backwall is composed of square metal verticals 
painted a bright coral. These verticals sup- 
port plastic light boxes, which are shielded. 
Above these the large display openings are 
topped by the same type of plastic light box. 
Display areas are separated by occasional 
Madagascar covered panels. 

Throughout the store display is a major 
factor, even on the fourth floor where there 
is no selling area, but where the beauty salon, 
the two store restaurants —the Anchor Room 
and the Seaway Room—and the company 
offices are located. In the elevator corridor, 
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BEST YET 
GRASS MATS 








BRIGHTEN ALL DISPLAYS 
3/44 x 6 ft. Most Popular—Mat Weighs 6 Ibs. 
High Tufted Stitched to Burlap. 
JOBBERS PRICES 


25 Mats $2.70 ea.; 6 Mats $2.80 ea. 
F.O.B. N. Y. or Cin., O. 


VAN ARDEN FABRICS 


Fishnet and Colored Burlap 
Manufacturers 
Division of N. Y. Twine Corporation 


110 Murray St., New York 7, N. Y. 
Every Need. Buy Direct. 





Every Twine or Rope. 











CREDIT AND COLLECTION 
SERVICE TO THE 
RELATED DISPLAY INDUSTRIES 


251 West 42nd Street New York City 36 











DISPLAY TURNTABLES 
@ Heavy Duty —« Ail Stee! 
SIZES FROM 34” UP 


Write for free illustrated folder 


AMER“STAGE EQUIPMENT 
805 E.134 St., Bronx 54,N. Y. 











AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 
H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 








FELT — 72° —60 colors 


By the Yard ... or DIE CUT for you. 
FREE Color Swatch Card 


CENTRAL FELT AND FABRICS CORP. 
24 W. 25th St., New York 10, N. Y. CHelsea 3-5415 
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centered along the elevator wall, is a recessed, 
glass-faced display case. The elevator wall is 
divided into panels of vertical Honduras 
mahogany strips with cypress splines and 
orange colored elevator doors and overhead 
panels. The elevator doors and panels are 
framed in stainless steel. The floor is tiled 
in light gray vinyl. 

Space, even in two articles, does not permit 
more than highlights from the interesting 
decor of this tremendous store which is a 
succession of beautiful, individual shops — each 
a display showcase for merchandise. Another 
story lies, too, in the behind scenes facilities 
which make shopping in this giant store a 
pleasurable experience. For example, there 
is a system which incorporates chutes and 
conveyors to carry a customer's parcels from 
any shop to a central pick-up station located in 
the northwest corner of the building. The 
result of a whole day’s shopping will be trans- 
ferred from the pick-up station into the 
customer’s car —but the customer has been 
able to shop all day without carrying a 
single package! 

Victor Gruen Associates designed not only 
for the maximum of eye-appeal in decor and 
display, but for the maximum of convenience 
for Hudson’s host of customers and also for 
the comfort and convenience of its staff of 
2,500 employes. 





Potential Unlimited 
Is New Display Firm 

Erwin Reiser and Lou Wallerstein have 
established a new corporation under the 
title Potential Unlimited, with headquarters 
at 105 Hudson street, New York City 13. 
The company will handle store fixtures, dis- 
plays, and store supplies. Both men were 
formerly with the Henry Hanger and Dis- 
play Fixture Corporation of America. 





Brochure Shows Applications 
Of "'Vizusell’’ System 


Details and practical applications of L. A. 
Darling’s “Vizusell” merchandising system 
are contained in a new brochure available 
free from the company at Bronson, Mich. 

The booklet graphically illustrates the 
application of ‘“Vizusell’ channels and 
brackets to existing walls, the system’s use 
in the creation of self-supporting and 
supported wall sections, complete with the 
simple mechanics of actual installations. 
Space is also devoted to individual mer- 
chandising units, including all-metal gon- 
dolas, uprights for wood gondolas and low- 
boys, and for over-counter build-ups. 





Adam Changes Location 
Of Offices And Studio 


Adam Management announces the re- 
location of executive offices to 358 Fifth 
avenue, New York City 1, and the firm’s 
display studio and franchise unit 
to 19 West 34th street. 


service 





Larger Space Is Taken 
By Dis-Play-Well 

Dis-Play-Well, Inc., announces the re- 
moval of its offices to 5-35 5lst avenue, 
Long Island City, N. Y., where enlarged 
facilities will make possible better service. 








Your Displays 
SELL MORE 


Color attracts customer 
Enhances displays and helps to sell more 
merchandise! Try it. You'll soon see why 
color is such a powerful selling tool. 


You Can Do it BEST with 


attention 


No. 155 
Automatic 


BES COLOR WHEELS 


Unit consists of a 13°" diameter plastic filter 
wheel having longer lasting, richer looking, 
plastic colors of red, bive, green, amber and 
straw. Revolving wheel is powered by !10 
volt, 60 cycle, self-starting synchronous motor. 
Unit includes rubber cord and silver and biack 
wrinkle finish. Excellent where controlled auto- 
matic color changes are desired in places such 
as: store windows, night clubs, interior dis- 


plays, ballrooms, theatres, etc 
Ste oti decensctadcunaawedin $22. 50 
Prices Do Not bachude Bulb 
ALSO 
BEST 400 WONDER SPOTLIGHTS 


BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


TheBEST DEVICES Co., Inc. 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 
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> TO JOBBERS ONLY 


W.H. DISPLAY CO. 


New York City 11 








WHEN WRITING ADVERTISERS 
® PLEASE MENTION DISPLAY WORLD @ 
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DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST 


DISPLAY WORLD'S big contest for 1958 
got under way January |. Decide now 
to take part. There are 99 merchandise 
and service classifications, and every dis- 
playman is eligible for the plaques and 
medal awards. This Ninth International 
Display Contest — with 309 awards — will 
continue to prove an incentive to still better 
display throughout the world and to reward 
outstanding displaymen with tangible evi- 
dence of their ability. It is our belief that 
this recognition of meritorious work will bene- 
fit the entire profession, and we view it as 
one of our obligations to the field we serve. 
All displaymen are invited to participate. 


There are no restrictions. 














. Women's and Misses’ eve- 36. Notions. 
ning wear. . Linens, bedding. 
. Women's dresses. ‘ Furniture. 
. Women's sportswear. . House furnishings. 
. Women's coats, suits. . Paints, walipaper. 
. Furs. i. China, glassware. 
. Bridal display. . Silverware. 
. Lingerie. . Toys. 
. Millinery. . Luggage. 
. Women's footwear. . Sporting goods. 
. Women's hosiery. . Musical instruments. 
. Handbags, umbrellas. . Radios, television sets. 
. Wemen's gloves, accessories. 48. Gift novelties. 
. Jewelry. . Books. 
. Handkerchiefs, biouses. . Stationery. 
. Corsets, surgical garments. . Greeting cards. 
. Women's bathing suits. . Drugs. 
. Cosmetics, perfumes, etc. . Tobacco, smoking 
. Children's apparel. equipment. 
. Children's footwear. . Groceries. 
. Children's hosiery. . Candy. 
. Infant's wear. 
. Men's clothing. . Refrigerators. 
. Men's shirts. . Ranges. 
. Men's neckwear. . Laundry equipment. 
. Men's hats. . Lamps. 
. Men's shoes. 
. Men's socks. 
. Men's underwear. 
. Men's swim suits. 
. Men's sportswear. 
. Men's toiletries. 
. Men's robes. . Hardware 
. Men's evening wear. . Automobile showrooms. 
. Men's gloves. 67. Automobile accessories 
. Yard goods. and equipment. 


-A. Major appliances. 

. Vacuum cleaners. 

. Kitchen equipment. 

. Garden tools and 
equipment. 


. Liquor, other bottied goods. 


. Electric and gas appliances. 


68. Florist display. 
69. 
70. 
71. 
72. 
73. 
74. 
75. 
76. 


Photographic equipment. 
Optical goods. 

Exhibit booth. 

Exhibit display. 
Institutional display. 
Civic display. 

Christmas interior. 
Christmas facade and 
marquee. 


. Christmas window display. 

. Floats. 

. Showcards, pen-lettered. 

. Showcards, machine-lettered. 
. Showcards, hand-lettered. 

. Banks and other service 


institution display. 


. Travel display. 

. Animated display. interior. 
. Animated display, window. 
. Anniversary display. 

. Valentine Day display. 

. Easter display. 

. Mother's Day display. 

. Cotton Week display. 

. Father's Day display. 

. Independence Day display 
. Thanksgiving Day display. 
. Style show setting. 

. Interior ‘‘shops"', such as 


“Town & Country", "Bud- 
get", etc. 


. National advertiser's display. 
» National advertiser's display 


98. 


unit. 
Miscellaneous. 


Mail Your Entries to Contest Editor 


Top awards will be beautiful gold, silver and 
bronze plaques, and there will be gold, silver 


and bronze medals presented in each of 99 


classifications covering every type of mer- 
In addition, a gold medal will be 
awarded each month for the best display 


chandise. 


entered in the contest during that month. 
Thus there will be a total of 309 awards. 


Every displayman, no matter where, is invited 


to participate in this contest. There are no 


strings attached, no entry blanks, no slogan- 
writing; nothing is required but good displays. 
Read the rules carefully and get your entries 
started today .. . and keep them coming. 
The more entries submitted, the better your 
chances for international recognition. 


° Any displayman in the world may enter this contest; 
it is mot necessary to be a subscriber to DISPLAY 
WORLD. 

. All entries must be of displays 
year 1958. 

. Entry is by means of one or more unmounted black- 
and-white glossy photographs, preferably 8 x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 

. Each photograph must be clearly marked on the 
back with the name of the entrant, store, city, and 
contest classification. Example: “John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 74”. 

. All entries become the property of DISPLAY WORLD. 

. All entries must be sent to Contest Editor, DISPLAY 
WORLD, Cincinnati 1. 

. Entries may be submitted at any time. All entries 
received during a given month will be judged for 
the monthly gold medal award for the “Display of 
the month”. The contest ends December 31, 1958. 

. The entry judged best in its classification will re- 
ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and a 
bronze medal. The entrant who receives the great- 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 

- Each photograph entered will be eligible for only 
one classification. 

Judging for the annual awards will be done by an 
outstanding board of well-known display authorities. 
eir decisions will be final. 
Judging for the monthly ‘Display of the Month” gold 
medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 
12. In case of a tie, duplicate awards will be made. 


installed during the 


DISPLAY WORLD, crncinnart! 1, on10 
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NADI NEWSGRAM 
[Continued from page 28] 


ing for new ways to stimulate sales and 
render service. Morever, in the final anal- 
ysis, all of us in whatever we do must sell 
ourselves and our ideas to be successful. 
Therefore a summary of its contents is 
worthwhile, particularly for those who may 
not find time to read the entire article. 

According to Mr. Martineau, all shoppers, 
no matter what their income level, seek 
stores whose overall image appeals to them 
individually. The lower income level shop- 
per appraises goods in a functional sense. 
She wants the store image to link with 
her values of thrift, concreteness, and prac- 
ticality. On the other hand, the upper level 
shopper looks for aspects within the sym- 
bolic meaning of the store which reflect her 
position and way of life. 

What is the position then of the store 


that falls short of providing something 
special to classes of shoppers and which 
lacks a distinctive character or flavor? 


The shopper steers clear of such a store as 
the primary place to find what she wants. 
Without certain outstanding departments 
and lines of merchandise, without a crystal- 
clear appeal for some group, it is like an 
individual lacking in personality. Such a 
store is shunned by shoppers and soon the 
“going out of business” signs appear. 

Then Mr. Martineau focuses on what 
makes a store’s image in the minds oj 
customers. Layout and architecture are 
important. So are symbols and colors. The 
store's advertising is also a factor. Then 
the calibre and character of the sales 
personnel should be appraised. 

It is essential for management to search 
for deeper insights on customer behavior. 
As the shopper shops or plans her spending, 
she runs through store images in her own 
mind. Not images of this or that counter, 
but attitudes and impressions of entire 
stores. Therefore in many respects where 
she goes and what she buys depends on the 
subjective attributes that are part of store 
images such as atmosphere, status, personnel, 
other customers. Consciously or not, con- 
cludes Mr. Martineau, they sway her ex- 
pectations and motivate and direct’ her 
decisions as a_ shopper. 

The idea-provoking aspects, for our pur- 
poses, are to be found in that portion of the 
article where layouts, architecture, symbols, 
color, and advertising are stressed as the 
factors that create and convey a 
personality to the shopper. Display mer- 
chandising, with its emphasis on symbols to 
convey ideas, color to create mood, window 
and interior layout to direct traffic and spur 
sales, and architecture adapted and blended 
to take full advantage of settings, shapes, 
and structures can portray a store’s per- 
sonality by providing it with the means to 
develop a distinctive style or personality of 
its own. Almost every smart merchant will 
attest to the fact that display is top ranking 
as a form of advertising. Even the results 
are tangible and determinable because 
people continually enter the store and re- 
quest articles shown in the windows. This 
type of thinking makes it easier for the 
displayman and the display suppliers to get 
suggestions across to management. So, to 


store's 
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do some modern day motivating for your 
store and your clients, diagnose its “per- 
sonality” problem and make recommen- 
dations that will make it the most popular 
store in town, or the plushiest — depending 
on the type of trade you want to attract. 

Then to project business diagonsis beyond 
the retail store, the base can be broadened 
to reach enterprises like banks, hotels, res- 
taurants, and other service type institutions 
as candidates for personality improvements. 
In fact, some banks locally have done some 
brainstorming of their own and have re- 
vamped personalities as a _ result. Big, 
wealthy Chase Bank has for the past few 
years portrayed itself, through its adver- 
tising, as the “friendly bank” by going in 
for grease crayon, line type car cards in 
colors headed up by informal, low-key copy. 
Displays in the same vein would complement 
this type advertising. In fact, the savings 
and loan associations in the New York area, 
most of which appeal to middle income 
levels, have been outstanding in building 
“personalities” for themselves by clever and 
timely window advertising at small 
compared to the tab wanted by other media. 
Century Federal and the Franklin Society 
are two of the top display advertisers. On 
this point, in a contact with a bank director 
recently, it was this gentleman's opinion 
that much could be done by the display 
industry to help promote banking institu- 
tions to the public. He felt that individ- 
ually created displays tailored to the bank's 
objectives and fitted to its locale would 
attract and draw better than the mass pro- 
duction displays now in vogue. What can 
be done in the bank field can also be done 
elsewhere to broaden display’s 
operations. 


PERSONALITIES: Clipped trom Sports 
Illustrated recently was an item about a 
Miss Rickie Rendich of Mamaroneck, an 18 
year old young lady who creates advertising 
displays for stores and who had just won 
the Middle Atlantic ladies’ figure skating 
championship in New York. Perhaps a pro- 
file in the trade press about Miss Rendich 
would be a wonderful way to this 
achievement. 


cost 


base oft 


honor 


One last note. On display on New York's 
2nd street in the Wurlitzer Music Store 
front window is a pedestrian-stopping story, 
complete with blow-ups of letters and photo- 
graphs, telling how Wurlitzer pianos and 
organs work so well even in rugged Ant- 
arctic climes, where Lieutenant Jim Freund, 
U. S. Navy, President Sylvan Freund's 
pride, was on duty on board an ice-breaker. 
Seems that Jim is an accomplished pianist 
and took time out to write Wurlitzer. 
Sounds like he is an accomplished merchan- 
diser, too. 





'Marlite Peg-Board" Available 
In Plastic-Finished Panels 


Marsh Wall Products, Inc., Dover, Ohio, 
has announced the marketing of “Marlite 
Peg-Board” in its complete line of 4-foot 
panels. The tamiliar pattern of 
holes spaced 1 inch apart now 
available to manufacturers in 
ished panels in a variety of 
cluding nine pastel 
grains, and six marbles. 


rows ot 
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plastic-fin- 
patterns, in- 
wood- 
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NEW 


Brass Plated Millinery Heads 





18" high. $6.50ea. $72.00 doz. 


24" high. 7.50ea. 84.00 doz. 
We also have 
Glass Millinery Heads. 13.50 doz. 


CHIC Display Ea 


293 SEVENTH AVE., NEW YORK CITY 1 
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YOUR PROMOTION 
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% Look for Underwriters label 
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WRITE FOR COMPLETE CATALOG AND PRICES 


ELECTRO-MOTION CORP. 
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Yarrow Soff] 


Ower 


+ many other varieties of dried 
and preserved flowers and foliage. 


Send for free Brochure today. 


BENSON CO. 


202 E. PACIFIC COAST HWY. 
LONG BEACH 6, CALIFORNIA 

















therew FLEX-ARMS~ 


to attach quickly and easily to your 
bust forms, hangers, T-stands. Cre- 
ates ANIMATION—gives new life to 
blouse, sweater, T-shirt and all 
apparel display. Sleeves no longer 
hang limply, no more pinning and 
wiring. Shapes sleeves professionally. 


Patented screw clamp attaches to any 
fixture. Many smart stores now using. 


$7 95 pr. p k'ged 6 prs. to carton 
JAY MARK CORP., 40 E. 66 St., NYC 21 


*Patented *T.M. 
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Our company is a comparatively new dis- 
play house in this part of Washington and 
we have secured several jobbers set-ups 
from large manufacturers of display mate- 
rials. We are interested in hearing trom 
more of these manufacturers with regard 
to handling their products. — Richard Knox, 


Display Industries, Inc., South 152 Post 
street, Spokane 4. 
It was only recently that | got my first 


peek at the January DISPLAY WORLD 
and the huge portfolio of designer-selected 
displays of the past year. This one issue 
would be worth the year’s. subscription. 
I am sure that these will later be gathered 
together with those of other years and 
offered as a choice bit of display history. 
Congratulations again! — Harold McLaren, 


The Bon Marche, Seattle. 
Your letter of January 20 advising us 
that the judges of DISPLAY WORLD’s 


International Display Contest have seen fit 
to award Gimbel’s display director such 
distinguished prizes is most exciting and 
welcome news to us. The performance of 
our display department under the able 
guidance and inspirational leadership of 
Mr. Luke Maletich has been replete with a 
series of outstanding presentations. 

We are tremendously proud of this de- 
partment’s achievements and [ am _ sure 
that every member of Mr. Luke’s staff will 
be thrilled with such meritorious recogni- 
tion. You will be pleased to know that the 
awards will be made with appropriate cere- 
mony at our company’s board meeting. 

On behalf of my associates and the Gimbel 
organization I extend to you and the judges 


our deepest appreciation.— Louis Tanne- 
baum, sales promotion and publicity di- 
rector, Gimbels, New York City. 

Our president, Mr. Rolf “Chris” Schulz, 


sent your letter to me announcing the win- 
ners of the DISPLAY WORLD contest. 
To be the recipient of six medals pleases me, 


as I believe I only had ten classifications 
in which [| could enter photographs. — 
Clement Kieffer, Jr.. The Kleinhans Com- 
pany, Buffalo. 


Thank you for your letter of January 20th 
and tor the five medals which we received 
today. It is gratifying to know that the fine 
display work of Mr. Gene Moore, of whom 
we have the highest opinion, is so much 
appreciated. — William T. Lusk, president, 
Tiffany & Co., New York City. 





Your letter of the 20th received and you 
may rest assured it will be a pleasure and 
an honor for me to present the gold medal 
on your behalf to Mr. Wilfred Paimer, our 
display manager. The medal will be awarded 
to Mr. Palmer at our department managers 
and executives’ meeting to be held later this 




















STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do gps phase of window 
work. 








course the finest of its 
kind. School founded in 1905. 
Employers: Free to you— 
Names of our Graduates. 
Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 4], Ill. 


SHOULDER COVERS 
Vinylite window-clear — vinyl — polythene. 
Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


YARDVILLE, N. J. 
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We Procure and Process Our Own Products 
Natural and Processed Folieges and Angel Feathers 
Bleached and Sandblasted 
Manzenitae — Grape Stumps — Cholia — Yucca 
Poles — Ocotillo — Smoke Tree — Agava and 
Desert Driftwoods 
Write for Free Catalogue No. 200 


Ramont's FLORAL ARTS STUDIOS 
P. ©. Box 667, Yucaipa, Calif. 





ANTIQUE WINDOW DISPLAYS 


Old Country Store, set-up in your show window, 
also drug store, barber shop, etc. 
HISTORICAL SETTINGS 


Write for catalog 


FRANK D. HAYES 


52 Kirkland St., Cambridge, Mass. 











SUPERB 


Decorative Hardware 
; =. Display Ring & Matching 


Hooks in Brass or Chrome. 
if ¢ Hundreds of Display Uses. 
\ a 8944 Sagamore Road 

all Kansas City 15, Mo. * 
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ARTHUR V. LEONARD 
ee 


W rite for Free Brochure 


151 WEST 18th ae NEW YORK I!, N. Y. 





BE SURE OF THE FINEST 
Always specify “"NATURALIKE" Mats 
Tops in 
QUALITY, MATERIAL & CONSTRUCTION 
See your Jobber 


MEMORIAL GRASS CO. 
521 EAST 7th ST. UHRICHSVILLE, OHIO 








FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 











FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 
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week. There will be approximately 350 in 
attendance. 

May I take this opportunity to thank 
DISPLAY WORLD for its recognition of 
Bill Palmer and his staff? Recognitions of 
this nature are infrequent and | am sure 
that the same will go far to encourage all 
in their chosen profession.— A. M. Frank, 
Meir & Frank Company, Inc., Portland, Ore. 

We are deeply appreciative of the honor 
that you have bestowed upon us in awarding 
Frederick & Nelson the sweepstakes award 
in the annual International Display Contest 
sponsored by DISPLAY WORLD. We are 
highly honored and extremely happy about 
it here and feel flattered, too, that Seattle 
won both top awards. 

Enclosed is an article taken from the 
Seattle Post Intelligencer that we thought 
you might be interested in seeing. 

We wish to take this opportunity to ex- 
press our gratitude to all of you at DIS- 
PLAY WORLD for your continued service 
in keeping progress with the advances in 
display and making information available 
to we display people that would have been 
otherwise unavailable.—J. T. Sjursen, 
Frederick & Nelson, Seattle. 

[ have just been furloughed from the V. A. 
hospital and it is good to be able to get 
around again after nine months in bed. Also 
I never knew that I had so many friends, 
judging by the number of get-well cards that 
| received. 

Wish you would give me a little paragraph, 
as you did before, to say that I am quite well 
and back to work and want to thank the many 
friends who sent cards.—A. R. Brodin, Brodin 
Manikin Service, Houston. 





Decorative Plant Adds 
Two To Sales Staff 

Sylvan Freund, president of Decorative 
Plant Corporation, New York City, has 
announced the addition of two sales repre- 
sentatives to the firm’s staff. 

John Pedretti, who came up through the 
Philadelphia Phillies farm system and re- 
cently plaved ball for Schenectady of the 
Eastern (Class A) League, has decided to 
make his future in display. He will repre- 


sent the firm in the Eastern states, visiting 
cities in Pennsylvania, Maryland, New 
Jersey, New York, and Connecticut. 

William J. Caddelle, formerly display 
coordinator for Allied Stores, is now 
representing Decorative Plant in the mid- 
western states, from Chicago to Denver 
and from Texas to Minnesota. 





Brunnel Is Speaker 
Before Retail Group 

Albert H. Brunnel, free-lance displayman 
of Chicago, was the speaker before a group 
of retailers attending a forum sponsored 
by Style Exhibitors, Inc. in Chicago recently. 
Approximately 450 attended the display ses- 
sion, at which time Brunnell gave a talk 
and demonstration on how to handle various 
types of merchandise in the window. 





Two Salesmen Added 
By Four Seasons 
Four Seasons Associates, Inc., 6 East 17th 


MARCH, 1958 


street, New York City 3, has added two 
salesmen. John Marsh will handle the mid- 
West and Tracy Dawson will cover the 
West coast. Both areas were previously 
handled by Martin Kent, who now moves 
to the New York City office as general 
manager. 





George Payne Promoted 
By Woodward & Lothrop 


George K. Payne has been appointed 
manager of window and interior display at 
Woodward & Lothrop, Washington, D. C., 
and is now a member of the store’s Execu- 
tive Group. He was named assistant mana- 
ger of window and interior display in May, 
1956. 

A native of New York state, Payne 
studied at Carteret academy and with the 
Art Students’ League in New York, as well 
as at George Washington university and 
American university in Washington. Before 
joining Woodward & Lothrop he was a 
scientific illustrator for the Zoological park 
in Washington. 





Red Wing Issues 
New Catalogue 

A comprehensive catalogue of 64 pages 
has been released by Red Wing Products, 
New Hyde Park, N. Y., and will be sent when 
requested on company letterhead. The 
catalogue covers display equipment, fixtures, 
and sundry supplies. Among the items in- 
cluded are forms of all types, kiddie manne- 
quins, hangers, garment plastic 
boxes, garment racks, price tickets, 


cover©rs, 


etc. 





"How To Use Motion and Light 
For Point-Of-Purchase”’ 


Haft & Sons, Inc., 950 Kent avenue, 
srooklyn 5, announces a new bulletin en- 
titled “How to use motion and light for 
point-ot-purchase displays.” Profusely illus- 
trated with photographs and _ cutaway 
drawings, the bulletin provides comprehen- 
sive coverage of many forms of lighting and 
animation, plus an explanation of how to 
use them. Copies will be sent no charge 
when requested on company letterhead. 





Change Of Location 
For Standard Cellulose 


Nat Sloane, president of Standard Cellu- 
lose & Novelty Company, Inc., announces 
that the firm has moved into new quarters 
at 90-02 Atlantic avenue, Ozone Park 16, 
N. Y. The new location combines the 
former manufacturing facilities of the com- 
pany s Richmond Hill and Springfield Gar- 
den factories, and provides additional ware- 
house and manufacturing facilities. 





Metal Letters Catalogue 
Published By Spanjer 


A new catalogue has been published by 
Spanjer Brothers, 1160 North Howe street, 
Chicago 10, featuring the entire line of 
Spanjer metal letters in a wide assortment 
of styles and sizes, both cast metal and fab- 
ricated. Traditional and modern letter de- 
signs are offered in aluminum, bronze, stain- 
less steel, and plastic-face, as well as baked 
enamel letters in black, white and colors. 











Pay 


/ ae wet 

| IN STOCK— 

| No. 3030 — DIAMOND SCREEN __. Intricate 
craftsmanship in white lacquered wood ... re- 
movable inserts of multi-color Blenko antique 
glass ... size each panel, 90"° x 22". 


Two panel Screen . 


-» $79.95 


OD 2nd aasscatee~ 


display designers and manufacturers 
PORTSMOUTH, OHIO 
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TO YOUR TASTE! 


America's Largest Manikin 


Refinishers & Wig Stylists 


NEW YORK—152 West 25th Street 


CHICAGO — 11 South Despiaines 


DALLAS — 3007 Canton Street 


NEW MANIKIN RENTALS 
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GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS THIRD EDITION 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 


By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


..- to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 

End d by th ee help toward steady improvement and perfection in his work. 
naorse y the country $s For the experienced and professional displayman it is rich in 
foremost display directors. display ideas and an invaluable reference work —in fact, a 

display library in itself. Retailers, both large and small. will 

find it a positive guide to good selling displays. The author 

% draws freely on his wide experience to explain each facet of 

PRICE POSTP AID retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 

. ° ' that sell. Display problems and their solutions are explained in 

Immediate Delivery! detail. It gives display a scientific background to make the 

PARTIAL LIST OF CONTENTS medium of display more powerful and effective. Study the 


partial list of contents and you will realize that this is a book 


Training for Display Work Variations on a Basic Idea you MUST have. Its value to you cannot be measured by its 
Recipe for a Displayman The Display Calendar 


Common Errors in Display Layout of Merchandise 
Working Methods Display of 19 Different Wares i 
Application of Art in Display Small Windows er our opy 

Abstract Art in Display The Store Front (PRP KF Se SS SSS SSS SS SS SSS SSS SSS SSS SSS SS SSS Se 
Technique of Painting Interior Display 4 

Technique of Enlarging Expositions and Trade Fairs DISPLAY WORLD, Cincinnati 1, Ohio ‘ 

Eye-Catchers Secntntinn am Gch Stomn Paces 80 Please send me postpaid a copy of DYNAMIC DISPLAY, for 
Paper Sculpture The Flower in Display which $10.00 is enclosed. 

Display Materials Color [] Please send me a copy of DYNAMIC DISPLAY and enter or 
Papier Mache Paints. Binders and Thinners extend my subscription to DISPLAY WORLD for one year, for 
Balance and Symmetry in Display _Lettering and Display Signs which $14.00 is enclosed, a cash saving of $1.00. (All foreign 
Line and Form in Display Lighting combination orders except Canada $1.00 additional.) 

Principles of Contrast Animation in Display 

How to Master the Space Problem Figure Draping 

Preparatory Work Display Fixtures 

The Window Pian Economy and Good Housekeeping 
Birth of a Show Window The Workshop 

Display on a Smal! Budget Windows of the World 


~ 
S 
~ 
i 
Y 
~ 
S 
& 
: 


reasonable cost. 


STREET 





CITY 














DISPLAY WORLD 




















DISPLA YMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registrations being 
accepted now for the next 
course. Co-ed, Veterans, For- 
eign Students. 


PAN-AMERICA ART 
SCHOOL | 
316 West 57th Street 
New York City 19 
PL 7-0064 








FOR SALE 


Silvestri Snow People 
Circus Window 

15 animations plus assorted 
clowns and venders. Complete 
platform setting with three 
dimensional grandstands and 
backgrounds. Original cost— 
$8,000.00, will sacrifice to fit 
your budget. For photos and 
details contact . . 


A. MARKUS 
‘i Fae 






FOR SALE OR EXCHANGE 
ANIMAL BAND AND SINGING UNIT 


Sensational Animated Christmas Display 


by Silvestri 


Display consists of 15 units containing 26 
animals (7 singers and 20 band members). 
synchronized 


Singers mouth movements 


with music. All animals have movements. 
Complete with sound equipment and music. 


Photos on request. In excellent condition. 


WELLAN’S 


Third at Washington St. 
Alexandria, La. 


FOR SALE 


ONE REYNOLDS 
PRINTASIGN 
CSS Machine 1143 


Completely overhauled and in 


first class condition. Price 
$500.00 F.O.B. Saint John, 
New Brunswick. 


Apply— 
Manchester Robertson 
Allison Limited 
Box 790 
Saint John, New Brunswick 











FOR SALE 


‘sy: ” 
Littlest Angel 
Christmas Displays 
Nine motorized action units 
in brand new condition. Tre- 
mendously appealing — story 
series. Complete with color- 
sound film of “Littlest Angel’ 
story for school, institution 
tie-up. $3,800 display for 

$1,000. 
CARROLL HOUSE 
Williamsport, Penna. 














POSITION WANTED 
Display manager, 37, enormous ca- 
pacity and enthusiasm for display 
desires position with junior dept. or 
specialty store, interested in high 
fashion displays. 


Address BOX 3EF 
Care of DISPLAY WORLD 


SALES REPRESENTATIVES WANTED 


by Manufacturer of Nationally Advertised 
Low-Price Store Display Fixtures 


To call on display fixture dealers and large chains. 


State territory covered and lines presently handled. 


Address BOX 3DE 


Care of DISPLAY WORLD 








Study Window Display At Home 
Earn good income. Easy home-study 
course. Employers: Sponsor our 
course for one of your employees. 
All will find this course the finest 
of its kind. School highly recom- 
mended and established in 1905. 
The Koester School, Koester Blidg., 
Dept. DW, 3710 N. Cicero Ave.,; 
Chicago 41, Illinois. 








Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 
N. Y., Chelsea 3-1550 











FOR RENT 
Store—15 x 100 ft., 145 W. 24th St., 
New York City. Ideal location for 
display showroom or manufacturer 


—reasonable rent. Write or call: 


CLIMAX HAT WORKS 








SALESMEN WANTED — Protected 
areas. We are large growers and 
preservers of an extensive iine of 
foliages which are available in as- 
sorted colors for year around sale. 
Foliages retain their texture and 
appearance for .years. Rainbow 
Color & Chemical Company, Box 31, 
Northridge, Calif. 





SALESMAN 


Qualified man with strong following wanted for compre- 
hensive high-fashion line designed by nation’s largest 
staff of top artists. 

Territories: Southern and Mid-Western States. 

State experience, territory covered, lines carried, and 
recommendation in first letter. 


Address BOX 3GH 


Care of DISPLAY WORLD 


WILL BUY 
Used or Out of Use 
MANNEQUINS 


Men, women, children. 


Write 
HERZBERG-ROBBINS, Inc. 
110 W. 30th St., New York 1, N. Y. 
PEnnsylvania 6-3585 











POSITION WANTED—Prize win 


ning display manager and card 
writer desires immediate 
change to position with men’s and 
women’s quality apparel store or 
dept. store Exp. all phases of 
display, creating of backgrounds 


Photos and references on request 
Pref. mid-south. Address BOX 7HK, 
Care of DISPLAY WORLD. 











FOR SALE 
“CHRISTMAS CUSTOMS, 
EVERYWHERE” 

10 Bliss Mechanical Units 
Address BOX 3FG 
Care of DISPLAY WORLD 











FOR SALE — 2 Silvestri Animated Christmas Windows. 15 ani- 
mated pieces of angel orchestra with synchronizer, and 14 ani- 
mated dolls of all nations. All in excellent condition and ready to 
be used. Will sell for a fraction of original cost or trade in for 
other unit. Contact NICK KRYSIL, 67 Central Street, Fitchburg, 
Massachusetts. 












AGENCIES FOR 
EASTERN CANADA 
WANTED 
Address BOX 3AB 
Care of DISPLAY WORLD 
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WANTED — SCULPTOR WANTED — DISPLAY DESIGNER 
with ability and talent for high fashion figures; high salary; ex- capable of designing and illustrating displays for itinerant pur- 
cellent opportunity ; permanent position. Write or phone: poses, largely in the wearing apparel field; top salary; permanent 
WOLF & VINE, INC. and attractive position. Write or phone: WOLF & VINE, INC., 
225 S. Los Angeles St. Los Angeles 12, Calif. 225 S. Los Angeles St., Los Angeles 12, Calif. Phone: M Adison 
Phone MAdison 6-4737 6-4737. 






































































FOR SALE DISPLAY MEN FO. uy A 


Silvestri Christmas 


Qualified men needed in all sections of the country. We place Send a DOLLAR BILL for 


Mechanical Window more display men than any other office. Send complete resume ten assorted actual photo- 
ae : and advise concerning salary requirements. No charge to appli- graphs of smart window dis- 
The best attention-holder of cant at any time. Present position fully protected. plays of leading midwest de- 


sa € ; oe 
his 1957 Snow People Groups All classifi- 


“ ’ : : partment stores. 
Santa ” Christmas Circus” MONARCH PERSONNEL cations and seasons. A great 


F dean = perfectly. Serving the retail field since 1945 help when you run short of 
; gures. ideas. 


Including background. ROBERT MOORE . C. E.. BATCHELOR 


Address Box 3BC General Manager Retail 1014 Cheyenne Drive 
Care of DISPLAY WORLD 28 EAST JACKSON BLVD., CHICAGO 4, ILL. Enid, Oklahoma 











ATTENTION MANUFACTURER: FOR SALE — AT HALF PRICE FOR SALE 


Salesman with long-established fol- 


aco mera leading department and Showcard Printing Machines — Nearly New — FOB New York Sil bot Genet 
specialty stores in southeastern 2 Line-O-Scribes a hai $1ze 14-22 ves pring 
states, Texas and southern middle ? Show Card Machines size 14-22 M ° ° 

o- > anes — 2s C , | ce echani 

west is interested in representing 2 Show Card Printers ) size %-42 han cal Window 


progressive company in all or part 
of above territory. Address BOX JACK M. SIDER & CO., 2037 Stanlet St., Montreal 2, Que., Can. Made new for present owner. 
3HI, Care of DISPLAY WORLD. 8 units. Many original ideas. 
“Springtime in a 
Magic Garden” 


Seeking Representative FOR SALE — CHRISTMAS WINDOWS Would also make nice ledge 











in all “open states’’ for high styled ‘ . units. 

unique display camiiandian tlle. Designed and manufactured by Mandala Productions for 

ing unique Willow, Rattan, Reed. 5. W. Robinson Co. Address Box 3CD 
One state per rep. only. Please bakes at : sige , ‘ > 7 , Whre » , 

state your qualifications. Samples, Series consists of eight scenes interpreting eight separate Carols. Care of DISPLAY WORLD 
photos, price structure, commissions, 





Adaptable to any size window. Photos on request. 





etc., ers in confidence a 
correspondence. Write today. Re . c : . 
sion Complete set $3,500.00 F.O.B. our store USE THE 


Individual units 450.00 F.O.B. our store e 
Henry Hanger Co. Opportunity Exchange 


450 Seventh Ave L E E P L. A T T For any WANT AD 
aie J. W. inson, 7th rand, Los Angeles, Calif. purpose: 
New York City J. W. Rob ” &G ‘ 8 . e POSITION WANTED 
; e POSITION VACANT 
e USED DISPLAY 








Trim the Tree Department Sales- CLOSEOUT — Beautiful all-white hand carved carousel horses, EQUIPMENT 

ea ws espa i netgge og en worth $125 each, sacrificing them at $75 each, including packing. FOR SALE 

gee “pips Bence mtboag Boys Size 36” x 55”. Small kiddy merry-go-rounds, turntable size e REPRESENTATIVES 
Must be very well trained and have 50”, with 4 small horses, at low prices. WANTED 

contacts in chain SO eee ee Order now for spring and summer displays. $4.00 Per Column Inch 
cover. Address BOX 3IJ, Care of J. W. LANDI & CO., 4241 Sansom St., Philadelphia, Penna. CASH WITH ORDER 
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The new 












Prints all sizes 
up to 2° x 35° 


King of the Showcard Machine line, this model 
MA-S52 is big news in several important respects. 





Its size alone puts it in a class by itself. It handles 
work up to 25” x 35”—and that’s larger than full sheet cards. 


An entirely new carriage design makes operation smoother than ever. 

New toggle arrangement automatically raises impression roller from the work 

when carriage is returned to position. New pressure adjustment lets you dial instantly 
the exact setting required for varying thicknesses of paper or card stock. 


Retained in full are all the basic advantages of Showcard Machines: the fast 
type-setting; complete freedom of layout and color; wide selection of type faces; 
and a sweeping 5-year guarantee. 


a 


uvesTIGATE 
BEFORE YOU 
INVEST 


This new Model MA-52 is a big bargain too. Before you buy any 
sign writing equipment see how much more your dollars buy in 
Showcard Machines. There are models for all needs. 












GIRL ON 


¥ a 


studio beau monde mannequins 
‘*above the world in refinement”’ 


Creating sensations more lasting 
impressions than the law (of 
averages) allows! That's ASTRAL! 


But who says ‘‘averages’’ can't 

be changed upward? That's the 
mission of ASTRAL and the miracle! 
Already she's caused such 4 stir 

she's the talk of the industry! What 
ASTRAL does for high fashion, 
ordinary mannequins would call 

high treason! The reason? See 

for yourself! Write for the complete 
ASTRAL Presentation data today. 

Take a good look. You'll see why 
ASTRAL is dynamic sales strategy. 
Every model creates desire and starts 
a chain reaction that ends up right 
where you want it with the clang 
of a cash register! Mail the 


coupon below, today. 


Dept. DW 3-58 
AMERICAN FIXTURE, INC., 2300 Locust St., St. Louis 3, Mo. 
Please mail me new ASTRAL MANNEQUIN Presentation Brochure 


Firm Name 





Astral mannequins Attention of 
are distributed 
by authorized 
Korrect-Way City 
distributors 

in all 

principal cities 





Street Address 








AMERICAN FIXTURE INC., 


2300 Locust St., St. Louis 3, Mo. 
New York: 11 W. 42nd St., New York 36, Chicago: 220 W. Adams St., Chicago 6 





